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President’s Message 
It has once again been my pleasure to serve as President of Music Nova Scotia and 
on behalf of the Board of Directors, I want to thank and congratulate our Execu-
tive Director Scott Long and his staff for the tremendous work that they have un-
dertaken and accomplished in the past year. The Music Nova Scotia staff bring a 
great sense of passion and enthusiasm to work everyday that continues to produce 
results for our members and their music businesses.

To the Board of Directors, I say a big thank you for your insight and guidance that 
you give to the association. The time that you so generously give as volunteers 
is greatly appreciated and does not go unnoticed. Music Nova Scotia would not 
flourish without your talent and dedication.

Over the past year Music Nova Scotia implemented significant changes and 
updates to the Music Nova Scotia Investment Program. These were the first major 
changes and updates in over 10 years and serve to reflect the reality of investment 
needs in the digital age, align with FACTOR programs and processes so that Nova 
Scotian artists and music industry entrepreneurs can create increased leverage and provide Music Nova 
Scotia staff with invaluable data on investment results.

Music Nova Scotia Investment Highlights

	 ➢ $900,000.00 Province of Nova Scotia Investment in Music Nova Scotia 
              generates an additional $1.1 million of investment in the Nova Scotian 
              music industry

	 ➢ $900,000.00 Province of Nova Scotia Investment in Music Nova Scotia 
              generates $2.7 million in music industry revenue annually

	 ➢ $900,000.00 Province of Nova Scotia investment in Music Nova Scotia 
              contributes to an annualized return on investment of 60% over three years

	 ➢ The 2016/2017 Music Nova Scotia Client Investment Program investment 
              of $730,000.00 generated $1.06 million in immediate actual music 
              industry revenue

	 ➢ The 2016/2017 Music Nova Scotia Client Investment Program investment 
              of $730,000.00 will generate an additional $6.03 million in future music 
              industry revenue over the next three (3) years

	 ➢ $110,000.00 Province of Nova Scotia investment in market access 
              projects and Nova Scotia Music Week generates $380,518.00 in music 
              industry revenue annually

	 ➢ $50,000.00 Province of Nova Scotia investment in Nova Scotia Music 
              Week generates $1.4 million direct spend in the host community annually

	 ➢ $900,000.00 Province of Nova Scotia investment in 
                Music Nova Scotia will generate $8.3 million in music 
                industry revenue over the next three (3) years

None of the work that Music Nova Scotia does would be possible without the contributions of our partners. 
On behalf of Music Nova Scotia I would like to thank the Province of Nova Scotia for recognizing the sig-
nificant contribution the music industry provides to economic development in Nova Scotia. 

Alongside the Province of Nova Scotia we are very fortunate to have significant support from our major 
partners including ACOA, Casino Nova Scotia, FACTOR and the Government of Canada, the Halifax Re-
gional Municipality and Molson Coors Canada.
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Lastly I would like to extend a heartfelt thank you to the membership. It is your dedication and talent that 
inspires us to work for you on your behalf. This is your association. You own it. This is why we are here. On 
behalf of the Music Nova Scotia board and staff I would like to wish you the best of luck as we move forward 
into another year of great music and business results.

Brian Doherty

President, Music Nova Scotia
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MEMBERSHIP SERVICES

FLOODLAND
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With such opportunities as one-on-one consultations, educational workshops, regional, national and inter-
national showcase opportunities, a business resources centre, and unlimited networking opportunities, it’s 
no wonder Music Nova Scotia is the largest nonprofit music industry association in Canada. Our current 
membership boasts regional and national Nova Scotian songwriters, musicians, agents, managers, promot-
ers, distributors, record retailers, record companies, studios, radio stations, associations, lawyers, graphic 
designers, accountants and more.

Membership Training & Investment

Music Nova Scotia creates and supports projects that help stimulate growth and develop sustainable careers 
in the music industry. We have a wealth of information to share with our members, whether it’s through the 
staff, The Ardenne Resource Centre or our website http://www.musicnovascotia.ca.

Music Nova Scotia has a number of workshops and seminars each year and also provides consultations on 
a variety of music business topics. We tailor the needs of our members to industry realities. Notice of these 
workshops and seminars are sent through email, social media and posted to our website.

Members are welcome to book consultations with our staff to help career-building. Blaise Theriault is avail-
able to discuss issues regarding communications/publicity/media relations. Serge Samson is available to 
discuss how to bring your music to the next level, whether it is touring, creating an album or promoting 
yourself, discuss investment issues, especially those concerning the Investment Programs that are adminis-
tered through Music Nova Scotia on behalf of the Province of Nova Scotia. 

Serge Samson is also FACTOR’s Regional Education Coordinator at Music Nova Scotia. Members may book 
a consultation with him to review FACTOR funding applications. All of the funding programs can be found 
at http://www.factor.ca under ‘Programs’.

Communication

Music Nova Scotia keeps its members up to date on a variety of music industry topics through daily email 
newsletters, social media, website updates, blogs and video blogs. Music Nova Scotia provides members 
with an internet presence through online profiles devoted to each and every member, comprised of contact 
information, a photo, a biography, show dates, music, and embedded video.

Members also have access to our daily newsletter. This allows artists to promote their music, events, band 
and/or organization to over 2,000 members, industry professionals and media throughout Nova Scotia and 
the rest of Canada.

Lobbying and Promoting

Music Nova Scotia acts on behalf of the Nova Scotia music industry regionally, nationally and international-
ly, both to government and other music industry representation. Music Nova Scotia promotes Nova Scotian 
music at major music conferences and festivals such as Canadian Music Week, The Great Escape Festival 
and Conference (UK), Reeperbahn Festival (Germany), A3C, East Coast Music Awards, and also organizes 
the Nova Scotia Music Week International and Domestic Buyers Program.

Board of Directors and Committees

The Music Nova Scotia Board of Directors holds monthly meetings and shapes the direction of the associa-
tion on behalf of its members.  Music Nova Scotia holds elections every year for spots on the board. Com-
mittees work on specific areas for the association, including funding/sponsorship, events, membership and 
education.
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Voting

Your membership entitles you to vote! One vote is given per individual or band membership and two votes 
per non-profit or corporate membership. The individual who signed up for the membership will be auto-
matically considered the first voting member, unless otherwise stated. The voting members MUST be part of 
the band/group/association membership. 

We encourage our membership to attend and vote at our Annual General Meeting, held every June.  This is 
where members have their say and can shape the path of Music Nova Scotia. 

We also encourage members to attend and vote for Nova Scotia Music Week, a celebration of our provincial 
music industry, held every November. The more votes received for our awards show, the more reflective the 
results will be of our music scene.

Networking and Working in Our Space

Our office is your office. Use our computers (PC/ 3 Macs), or bring your own and connect to our wireless 
internet. We have a colour printer/copier, fax and scanner. If you want to copy posters for gigs, black and 
white copies are free (up to 50 copies) and colour copies are only $0.50.

Many calls come into the office looking for bands, promoters, agents etc. Being a member of Music Nova 
Scotia may put money in your pocket. It is the policy of Music Nova Scotia to search our membership data-
base first for business referrals.
     
The Music Nova Scotia office is the meeting place for artists and industry alike, many success stories have 
come out of just having a presence at the office. 

Performing

Music Nova Scotia showcases are held throughout the year around the world. We have showcased Nova 
Scotian artists everywhere from a navy ship in Ireland to the Vancouver Winter Olympics. Opportunities to 
showcase are posted through email, social media and on our website. As a member, you can apply for these 
opportunities. These advertised showcasing opportunities are juried by your peers and/or festival bookers, 
who are chosen to be objective and knowledgeable.  

Discounts

Music Nova Scotia has negotiated a variety of discounts on products and services for its membership. A 
Music Nova Scotia membership can save you money when planning your tour or when purchasing everyday 
goods and services. These discounts are listed under resources on our website.

Healthcare

Music Nova Scotia, in partnership with Theriault Financial Inc, (Employee Benefit Specialists) has put to-
gether a wonderful health plan for members only through Manulife Financial. Theriault Financial is a locally 
owned business specializing in health plans for businesses and individuals since 1970. They have arranged 8 
programs to choose from ranging from simple dental coverage to complete health, drug, and dental plans - 
and to top it all off - collect AirMiles while paying your premium!

As you can see, Music Nova Scotia is actively developing the music industry from grassroots education to 
international partnerships. All of these initiatives are a result of our members engaging with the office and
informing us of their needs.
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MEMBERSHIP REPORT

PORT CITIES
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Total Membership Community 

Fiscal Year 2014 – 1167
Fiscal Year 2015 - 1226
Fiscal Year 2016 - 1193
Fiscal Year 2017 - 1074

JESSIE BROWN
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Total Membership Community by Region 2017

WALRUS
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Corporate - 12
Non-Profit - 18
Band - 616
Individual - 285
Student - 93
Small Business - 50

Membership By Type 2017

Membership By Genre 2017
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MEMBER TRAINING

MOJO MARTIN 
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Member Training Report
Member Training services at Music Nova Scotia consist of three strategic components:

1.	 Consultations
2.	 Ardenne Resource Centre (including the member-only online training portal at musicnovascotia.ca)
3.	 NSMW conference workshops, seminars, roundtables, and keynotes

Consultations

One-on-one consultations make up a large part of the member training services provided by Music Nova 
Scotia. Whether our members require assistance with investment information, grant-writing, career devel-
opment advice, marketing plan development and execution, or information about how to break into the 
local live music scene, the Music Nova Scotia staff is there to provide information that helps meet the unique 
challenges posed by the music industry. Members are encouraged to call and set up meetings with our staff, 
and an increasing number are requesting recurring meetings in order to help stay on track with career goals 
and to ensure progress throughout the life cycles of album release campaigns or marketing initiatives. The 
demand for this service continues to grow exponentially each year, with new members making up a signifi-
cant portion of that demographic. Music Nova Scotia staff spent an approximate total of 250 hours in one-
on-one consultation with members. 

The Ardenne Resource Centre (ARC)

Centrally located in the Music Nova Scotia office, The ARC is a career and business service centre, library 
and archive that provides facilities, equipment, resources and professional services to Music Nova Scotia 
members. The center includes five computer workstations, a resource library with over 500 industry related 
books and trade magazines, a physical and digital archived library of music from Nova Scotia artists, and a 
lounge with access to the Music Nova Scotia boardroom for private meetings and consultations with Music 
Nova Scotia staff.

Since opening, the ARC has quickly become one of the most comprehensive industry tools of its kind in 
Atlantic Canada. The center continues to average over 10 visitors a day, and members have used the facility 
for everything from printing posters to writing successful grant applications. 
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The goal of the ARC is to increase the business skills of our membership, ensure our members have access 
to office equipment and meeting space, and to improve our members’ skills and knowledge through the 
resource library. Music Nova Scotia keeps note of all artists and industry professionals who utilize the ARC 
and its resources. We have made digital information available to all members who cannot access the ARC 
due to the region they live in and continue to further increase the online training information to provide 
access for all members. 

We have achieved great results from our investment in the ARC as we can see our overall membership con-
tinue to grow not only in numbers but also in knowledge and industry preparedness. Much of this growth is 
attributable to having access to information and resources, which help further their careers. 

Music Nova Scotia also continues to utilize our strong influence within social media networks such as 
Facebook and Twitter as delivery platforms for our training resources. Social media allows us to engage our 
membership in an interconnected and social manner. We can post articles and share educational resources 
and materials throughout these networks to our membership at large. Sourced from various authoritative 
educators from around the world, these resources act as daily and weekly educational tips. They keep Music 
Nova Scotia’s profile front-of-mind for our members and solidify our status as a forward-thinking organiza-
tion, utilizing the newest technologies to deliver our services. 

NSMW 2016 Conference 

The 2016 NSMW Conference brought together top executives in music, broadcasting, multimedia, market-
ing and technology to examine and discuss the music industry. 68 VIP Industry professionals from our 
2016 focus regions of Poland and Eastern Europe as well as the United Kingdom, United States and Canada 
gathered to discuss our business of music and share their expertise and knowledge with our members. 

The conference featured presentations, panels, meetings and workshops that focused on four key tracks: 
Export Training, Business Academy, Creative Lab and the Domestic Buyers Summit. These tracks examined 
current topics in music, and helped to give exporting and emerging artists the opportunity to make invalu-
able connections and gain insight into current trends in the music industry.

The 2016 conference featured a focus on publishing and rights administration, as well our Women in the 
Music Business Town Hall. The 3-day event was capped off by two special presentations; Benji Rogers spoke 
on the potential of blockchain technology to introduce a new method of monetization for the entire ecosys-
tem of creator rights, and David Lowery focused in on artist rights and fair remuneration in the digital age.

CHRISTINE CAMPBELL



Music Nova Scotia Board of Directors Annual Report 17

INTERNATIONAL BUSINESS 
DEVELOPMENT

BEN CAPLAN
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International Business Development and Market Access
Canadian Music Week – Tiki Showcase (Toronto)

Event: Music Nova Scotia presents The Tiki
Date: May 7, 2016
Location: Toronto, ON
Venue: The Rivoli
Attendance: 636 (over 8 hours)
Industry Professionals Attending: 194

Artists Performing:
Reeny Smith
The Mike Bochoff Band
Port Cities
Jont & The Infinite Possibility
Quiet Parade
Hillsburn
Beauts
Mardeen
Walrus
Natalie Lynn

Benefits and Results

	 • Port Cities partnership with Warner Music Canada
	 • Port Cities live performance bookings
	 • Walrus partnership with Madic Records
	 • Hillsburn live performance bookings

Revenues Reported (Actual + Three Year Estimates)
$119,000.00

Investment: $10,170.00
Province of Nova Scotia: $10,170.00
Total Investment: $10,170.00

Return on Public Investment

Gain/Loss: $108,830.00
Percentage Gain: 1070%
Annualized Return: 127%
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Canadian Music Week (Tiki Showcase) 4-Year ROI History – 2013, 2014, 2015, 2016

QUIET PARADE
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Focus Wales Market Research Mission

Event: Market and event intelligence gathering/new buyer recruitment
Date(s): May 12-14, 2016
Location: Wrexham, UK
Venue: The Wynnstay Arms Hotel
Industry Professionals Attending: 250 

Music Nova Scotia staff attended Focus Wales 2016 to: 
	
	 • Increase our knowledge and understanding of the UK music market outside of the greater 
                metropolitan London area 
	 • Observe the festival and conference for takeaways for Nova Scotia Music Week. (Small market 
                regional event similarities) 
	 • Connect with music industry buyers from the UK and beyond in a small, focused and intimate 
                conference setting. This allows for greater and more meaningful access to buyers attending the event

Benefits and Results

Market research and intelligence missions are often difficult when it comes to attributing quantifiable ben-
efits and results. With that being said, however, the Focus Wales mission was incredibly valuable to Music 
Nova Scotia as we work toward expanding market access in the UK and Europe for our membership. 

	 • Several meetings with top industry tastemakers and gatekeepers in the UK
	 • Discovered an open willingness and enthusiasm for introducing Nova Scotian artists to 
                the festival and market
	 • Partnership deal to produce a Nova Scotia showcase event at Focus Wales 2017
	 • Recruitment of Emma Milzani, agent for Academy Music Group to attend NSMW 2016

Revenues Reported (Actual + Three Year Estimates)

$3,500.00 (performance fees and estimated merch sales for Focus Wales 2017)

Investment: $2,258.00
Province of Nova Scotia: $2,258.00
Total Investment: $2,258.00

Return on Public Investment
Gain/Loss: $1,242.00
Percentage Gain: 55%
Annualized Return: 16%
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The Great Escape Festival

Event: Canada House @ The Great Escape
Date: May 19 - 21, 2016
Location: Brighton, UK
Venue: Green Door Store
Attendance: 250
Industry Professionals Attending: 200

Artists Performing:

Ben Caplan 
Nap Eyes

Benefits and Results 
	 • Most successful Nova Scotian showcase to date at The Great  Escape 
	 • Venue was at capacity with 100 person queue for the entire show 
	 • Audience was primarily all industry 
	 • Nap Eyes received considerable press and was featured as on of the top new bands to catch at 
                The Great Escape by NME.com  
	 • Nap Eyes publishing partnership with Secretly Canadian Publishing 
	 • Nap Eyes agency partnership with Billions 
	 • Ben Caplan – several club and festival bookings

Revenues Reported (Actual + Three Year Estimates)

$115,000.00

Investment:
Province of Nova Scotia: $7,269.00
FACTOR: $3,000.00 

Total Investment: $10,269.00

Return on Investment:
Gain/Loss: $104,731
Percentage Gain: 1,020%
Annualized Return: 124%
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The Great Escape 4-Year ROI History – 2013, 2014, 2015, 2016

NAP EYES
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Reeperbahn Festival
Event: Nova Scotia Music Week presents @ Reeperbahn
Date: September 21 - 24, 2016
Location: Hamburg, Germany
Venue: Kukuun
Attendance: 500
Industry Professionals Attending: 97

Artists Performing:

Ben Caplan 
Christina Martin 
Erin Costelo 
Like A Motorcycle 
Ria Mae

Benefits and Results

	 • Christina Martin booking of 57 show German and Polish 
                tour winter/spring 2017 
	 • Ria Mae European tour winter 2017
	 • Ria Mae’s team used Reeprbahn Festival as a platform to connect and plan European agent and 
                German label partners
	 • Like A Motorcycle label and publishing partnership
	 • Like A Motorcycle booking of German tour winter 2017 
	 • Ben Caplan – several club and festival bookings 

Revenues Reported (Actual + Three Year Estimates)

$155,000.00

Investment: 
Province of Nova Scotia: $13,593.00
FACTOR: $3,655.00 (21%)

Total Investment: $17,248.00

Return on Public Investment:
Gain/Loss: $137,752.00
Percentage Gain: 798%
Annualized Return: 108%
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CHRISTINA MARTIN

Reeperbahn Festival 4-Year ROI History – 2013, 2014, 2015, 2016
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Poland Music Business Trade Mission

Event: Canada vs Poland Showcasing Trade Mission
Date(s): September 27-28, 2016
Location: Warsaw, Poland
Venue(s): Canadian Embassy in Warsaw, Dzik
Attendance: 200
Industry Professionals Participating: 40

Artist Performing:

Like A Motorcycle

About the Mission

Music Nova Scotia returned to Poland in September 2016 with a follow up to the successful inaugural mis-
sion in 2015.  Music Nova Scotia worked with project partners Alberta Music, SaskMusic, Manitoba Music, 
FACTOR and export consultants Sound Diplomacy to plan and execute the event. 

Project partners participated in a trade mission to Warsaw, featuring one-on-one meetings, a reception and 
showcase at Dzik attended by several music industry professionals from Warsaw and various site visits to 
venues and music companies.

Benefits and Results

	 • Music Nova Scotia staff was able to meet with Polish industry professionals in advance of 
                attending NSMW 2016 International Buyers Program Spotlight on Poland for orientation on 
                artists and the program 
	 • Connected with new buyers from Poland 
	 • Established and nurtured new relationships with venues, festivals and civic events in Poland 
	 • Regular radio rotation for Like A Motorcycle on Poland’s largest rock radio station Antyradio
	 • Like A Motorcycle planning tour routing to Poland as part of next German tour

Revenues Reported (Actual + Three Year Estimates)

$20,000.00

Investment:
Province of Nova Scotia: $1,871.00

Total Investment: $1,871.00

Return on Investment:
Gain/Loss: $18,129.00
Percentage Gain: 969%
Annualized Return: 120%
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Poland Mission 2-Year ROI History – 2015, 2016 

LIKE A MOTORCYCLE
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A3C Festival and Conference

Event: Hip Hop Canada/Music Nova Scotia Presents
Date(s): October 5-9, 2016
Location: Atlanta, Georgia, USA
Venue: TENATL
Attendance: 150
Industry Professionals Participating: 10

Artists Performing:
 
DJ Matti B.
Jay Mayne
Pay Stay
Quake Matthews

About the Mission

A3C [All 3 Coasts] Festival & Conference is the preeminent hip-hop event in the
US, commonly referred to as “hip-hop’s family reunion.” A3C is an Atlanta institution that has grown 
organically from a regional showcase to an internationally recognized and nationally acclaimed experience 
encompassing many aspects of hip-hop culture: music, education, art, film, style, pro-audio and much more.

Music Nova Scotia returned to Atlanta in October 2016 as a follow up to the successful inaugural mission in 
2015 producing a NSMW branded showcase with industry partner 902 Hip Hop.

Benefits and Results 
 
	 • Partnership development between 902 Hip Hop and Excite Music (Exchange of International 
               Talent in Europe) 
	 • Collaborative exchange with Hip Hop artists from the UK and Nova Scotia executed during the 
                A3C event as an extension of  
	 • Quake Matthews live performance bookings for UK tour spring 2017 
	 • Pat Stay (Dartmouth, Canada) vs. John John Da Don (Yonkers, N.Y.) headlining battle rap event 
                at A3C
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Revenues Reported (Actual + Three Year Estimates)

$22,500.00

Investment:
Province of Nova Scotia: $2,411.00
FACTOR: $2,411.00 

Total Investment: $4,821.00

Return on Investment:
Gain/Loss: $3,818.00
Percentage Gain: 28.9%
Annualized Return: 8.9%

A3C 2-Year ROI History – 2015, 2016

QUAKE MATTHEWS
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Nova Scotia Music Week International Buyers Program

Full event report contained in projects section of this document. 

The Return on Investment

Estimated Sales

The following sales figures are a combination of those reported by participating buyers and artists and esti-
mates made by Music Nova Scotia as a result of the project. The numbers represent estimated performance, 
merchandise and licensing fees over the next 36 months. 

Actual Sales Reported to Date: $276,555.00
Future Sales Reported to Date: $430,000.00
Total Sales: $706,555.00

Total Event Investment (festival, conference & international buyers program):
$314,257.00

Province of Nova Scotia Investment: $50,000.00 (16%) 
($10,000.00 IBD & $40,000.00 event)

Return on Investment:
Gain: $392,298.00
Percentage Gain: 125%
Annualized Return: 31%

International Business Development Summary of Results
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International Business Development Total Return on Public Investment

Return on Investment (Annualized Over Three Years)

Total Revenues Reported: $1,141,555.00
Total Investment: $384,257.00 (includes NSMW investment of $236,043.00 representing festival production 
investment)

Gain: $857,298.00
Percentage Gain: 302%
Annualized Return: 59%

Total Return on Public Investment 2015, 2016 Comparison

GARRETT MASON
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TECHNOLOGY

MAJE
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Website

The website has proven to be an easy and effective way to accomplish tasks like intake for contests and 
showcase opportunities, voting for the Casino Nova Scotia Artist in Residence program and Entertainer of 
the Year award. We’ve handled intake for third-parties with our website for the other atlantic MIAs as well as 
for the CCMA. 

This year also marked the beginning of the development of a new Music Nova Scotia website. Using Word-
press as the Content management system, we are aiming to streamline and expand the user experience while 
also conforming to current design practices to make the site (and our members) as appealing as possible to 
potentional buyers, fans, and all who visit the website.
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Website Analytics (nsmw.ca)

NSMW.ca traffic is characterized by spikes around critical milestone events like the announcement of the 
showcasing artists, award nominations announcement, and the festival weekend itself. 

For 2016, the website was built with a “mobile-first” framework called Foundation. In addition to the main 
site App Developer GreenCopper developed a NSMW2016 iOS and Android app.

For 2017 a new NSMW.ca website was launched built through Wordpress. Melding the information manage-
ment of the old site (automatically pulling information from both Podio and Marcato) with the Wordpress 
Framework we have been able to update the look of the site while increasing functionality by adding features 
such as live support chat, rich media content and more.
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Podio

Podio is still a critical tool for us, both in terms of project management and delivering intake forms with 
quick time-to-market. We anticipate that it will grease the wheels significantly with respect to getting 
the Emerging Music Business Program online, and it continues to be useful in feeding data to both 
musicnovascotia.ca and nsmw.ca

Marcato

Marcato continues to be the core of the NSMW.ca festival schedule, conference schedule, and artist pro-
files, as well as automating the technical advancing of Music Week and other of our events. It syndicated 
information to our mobile NSMW app this year as well. It also published the upcoming listings for East 
Coast Country Night to musicnovascotia.ca. 

This year, Marcato was also used to provide itineraries to the loaders, which made managing them much 
easier. in the coming festival year, we hope to use its conflict-detection functionality to prevent scheduling 
conflicts with artists and side players. 

MailChimp

Mailchimp continues to deliver excellent value; email remains a vital marketng vector, and MailChimp 
allows us to get the newsletter, press releases, and e-vites out the door quickly and correctly. E-vites have 
become a staple of our marketing tactics for our export missions (The Great Escape, The Tiki/CMW, 
Reeperbahn etc.) and we can get them out the door pretty fast now. 
 

IN-FLIGHT SAFETY
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MOLSON CANADIAN 
NOVA SCOTIA MUSIC WEEK 2016

THE BROOD
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Molson Canadian Nova Scotia Music Week – Truro 2016 – November 3-6
Each year, since the inception of Nova Scotia Music Week in 1997, the music community of Nova Scotia 
has gathered together to participate in a range of showcasing, training and networking opportunities while 
honoring and celebrating our artists and industry professionals. 

Nova Scotia Music Week has engages the Music Nova Scotia membership and music industry at large while 
showcasing emerging and established artists to the public. 

Delegate and Volunteer Registration NSMW 2007-2016
NSMW saw 502 delegates in 2007, 542 in 2008, 660 in 2009, 734 in 2010, 929 in 2011, 990 in 2012, 1006 in 
2013, 1167 in 2014, 1050 in 2015 and 1224 in 2016. The 2016 edition held in Truro is the highest delegate 
registration to date. The 2014 edition also held in Truro is the second highest delegate registration year to 
date. 

The central location of Truro and its close proximity to Halifax contribute to the highest delegate 
registration numbers in the history of the event.

Financial Overview

NSMW Surplus/Shortfall 2007-2016
Nova Scotia Music Week 2016 saw a small surplus of $165.00 compared to a loss of $20,096.00 the year 
previous. 

Notable 2016 revenue activity: 
	
	 • Showcasing gates and wristband sales increase 21% over year prior 
	 • Funding increase 29% over year prior (additional ACOA funding in 2016) 
	 • Sponsorship increase 6% over year prior  
	 • Large increase 35% in overall ticket sales over year prior (gates+delegate pass)
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NSMW Surplus/Shortfall 2007 - 2016

Public Attendance 2007-2016

Nova Scotia Music Week 2016 saw a 45% increase in public audience participation over the year prior. The 
dramatic increase in public participation is reflective of a larger population draw and distance to market 
from Halifax compared to Yarmouth in 2015. It is interesting to note that the percentage increase this year is 
almost the exact same percentage decrease (43%) in attendance the year prior.
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Sales, Sponsorship, and Funding 2007-2016

An increase in funding revenue is the largest variable over the year prior next to increases in ticket sales and 
sponsorships respectively

NSMW Revenue by Type 
	 • Public Funding – 55% (57% year prior) 
	 • Ticket Sales – 23% (19% year prior) 
	 • Corporate Sponsorship – 20% (21% year prior) 
	 • Artist Submission Fees – 2% (3% year prior)

NSMW Funding Percentage by Level of Government 
	 • Federal – 62% 
	 • Provincial – 26% 
	 • Municipal/Local – 12%

MO KENNEY
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Funding Nova Scotia Music Week 2016

Private Investment Nova Scotia Music Week 2016

Award and stage sponsorships combined contributed $23,400 to sponsorship revenue in 2016. These 
sponsorships are sourced primarily in the host community and from our membership. 
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NSMW 2016 Direct Economic Impact and the Host Community

Using figures and indicators provided by Nova Scotia Tourism it is estimated that nearly $1.4 million in 
direct revenue was generated in the host community by attending delegates, public audiences and Music 
Nova Scotia. Economic output multipliers are not included in this estimate.

Participants Spend: $1,240,440
Music Nova Spend: $154,000

Total Direct Spend in Host Community: $1,394,440

International Buyers Program 2016 – A Spotlight on Poland and Eastern Europe and 
a Focus USA on Irish and Celtic Festivals 
	  
	 • 11 Polish Delegates 
	 • 2 Russian Delegates 
	 • 2 German Delegates 
	 • 1 Lithuanian Delegate 
	 • 1 UK Delegate 
	 • 38 USA Delegates

Benefits and Results:
	
	 • $220,555 in direct immediate sales 
	 • $430,000 in direct sales in 6-36 months
	 • 51% of respondents have done business as a direct result of NSMW to date
	 • 100% of respondents believe they will do business in the future as a direct result of NSMW 
	 • 45% of respondents indicated that future business will take 6-36 months to see results
	 • Approximately $180,000.00 generated in direct bookings from USA Irish and Celtic Festivals buyers
	 • Milwaukee Irish Fest to present an entire program of Nova Scotian artists in 2018 
                generating $60,000.00 in artist fees.

NATALIE LYNN
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The Return on Investment

Estimated Sales

The following sales figures are a combination of those reported by participating buyers and
artists and estimates made by Music Nova Scotia as a result of the project. The numbers
represent estimated performance, merchandise and licensing fees over the next 36 months.

Actual Sales Reported to Date: $276,555.00
Future Sales Reported to Date: $430,000.00
Total Sales: $706,555.00

Total Event Investment (festival, conference & international buyers program): 
$314,257.00

Province of Nova Scot ia Investment: $50,000.00 (16%)
($10,000.00 IBD & $40,000.00 event)

Return on Investment (Over Three Years):

Gain: $392,298.00
Percentage Gain: 125%
Annualized Return: 31%
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CLIENT INVESTMENT PROGRAM
FINAL REPORT

MIKE BOCHOFF BAND
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1.0 Music Nova Scotia Client Investment Program Overview

1.1 Client Investment Program Components and Streams

a) Artist Development
b) Business Development
c) Business Travel
d) Live Performance – Tour Support Stream, Showcase Stream, Community Presenters Stream
e) Marketing 
f) Mentorships

1.2 Music Nova Scotia Investment - Program Levels of Client Investment 
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1.3 Direct Client Investment Applicant Profile Overview

a) Total Client Applicant Profiles: 380

b) Applicant Types

Developing Artist: 237 Applicant Profiles
Developing Company/Entrepreneur: 36 Applicant Profiles
Export-Ready Artist: 80 Applicant Profiles
Export Ready Company/Entrepreneur: 24 Applicant Profiles
Professional Songwriters: 3 Applicant Profiles

c) Region of Applicants
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d) Total Lifetime Consumer Units Reported by Client Applicants: 1,071,538

Physical Units: 436,522
Audio Streams to Consumer Units: 206,269
Video Stream to Consumer Units: 185,107
Album Downloads: 169,784
Single Downloads to Consumer Units: 73,856
Total Consumer Units: 1,071,538

Consumer Unit Conversion
1 Physical Unit Sold = 1 Consumer Unit
1 Album Download   = 1 Consumer Unit
6 Single Downloads = 1 Consumer Unit

500 Audio Streams = 1 Consumer Unit
500 Video Streams = 1 Consumer Unit

e) Total Lifetime Streams Reported by Client Applicants

Audio Streams: 103,134,530
Video Streams: 92,553,588

Total Streams: 195,688,118 

THE STANFIELDS
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1.4 Music Nova Scotia Client Investment Results  - Results to Date Include 91% 
Investment Allocations with 90% Project Completion

a) Artist Development

Projects
Number of Applications Received: 88
Number of Projects Approved: 42
Percentage of Projects Approved: 48%

Project Activity

Investment
Total Music Nova Scotia Investment: $95,758 (58%)
Total Applicant Investment: $56,441 (34%)
Total Other Government Investment: $13,500 (8%)

Total Investment: $165,669

Total Expenses Claimed: $165,669

REENY SMITH
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Artist Development Revenue Reported & Sources of Revenue – Actual and Future (Three Year Esti-
mates)

Total Actual Revenue Reported: $68,210
Total Future Revenue Reported: $625,610
Total Revenue Reported: $693,820

ROI (Over Three Years)
Gain/Loss: $528,151
Percentage Gain: 319%
Annualized Return: 66%

b) Marketing

Projects
Number of Applications Received: 24
Number of Projects Approved: 13
Percentage of Projects Approved: 54%

Investment 
Total Music Nova Scotia Investment: $87,286 (39%)
Total Applicant Investment: $124,159 (56%)
Total Other Government Investment: $10,000 (5%)

Total Investment: $221,445

Total Expenses: $221,445
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Marketing Revenue Reported & Sources of Revenue – Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $397,931
Total Future Revenue Reported: $1,696,560
Total Revenue Reported: $2,094,491

ROI (Over Three Years)
Gain/Loss: $1,873,046
Percentage Gain: 846%
Annualized Return: 111%

c) Live Performance - Tour Support

Projects
Number of Applications Received: 30
Number of Projects Approved: 20
Percentage of Projects Approved: 67%

Investment 
Total Music Nova Scotia Investment: $134,813 (46%)
Total Applicant Investment: $124,000 (43%)
Total Other Government Investment: $33,360 (11%)

Total Investment: $292,173

Total Expenses: $292,173
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Tour Support Revenue Reported & Sources of Revenue – Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $331,190
Total Future Revenue Reported: $1,929,959
Total Revenue Reported: $2,261,149

ROI (Over Three Years)
Gain/Loss: $1,968,976
Percentage Gain: 674%
Annualized Return: 97%

d) Live Performance - Showcase

Projects
Number of Applications Received: 26
Number of Projects Approved: 22
Percentage of Projects Approved: 85%

Investment 
Total Music Nova Scotia Investment: $74,531 (55%)
Total Applicant Investment: $39,348 (29%)
Total Other Government Investment: $21,376 (16%)

Total Investment: $135,255

Total Expenses: $135,255
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Showcase Revenue Reported & Sources of Revenue – Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $122,824
Total Future Revenue Reported: $933,900
Total Revenue Reported: $1,056,724

ROI (Over Three Years)
Gain/Loss: $921,469
Percentage Gain: 681%
Annualized Return: 98%

e) Live Performance – Community Presenters

Community Presenters Applicant Profile Overview

Total Client Applicant Profiles: 14

Total Number of Annual Music Presentations: 227
Total Number of Annual Presentations by Nova Scotian Artists: 171

Total Annual Audience Members: 51,337

Total Annual Gross Tickets Sales: $650,505

Total Average Operating Budget Per Presenter: $126,558

Total Average Number of Full-Time Staff Per Presenter: 1.6
Total Average Number of Part-Time Staff Per Presenter: 2
Total Average Number of Contract Staff Per Presenter: 1.5
Total Number of Volunteers: 789
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Total Number of Presenter Social Media Followers: 30,524
Total Number of Presenter Email List Subscribers: 8,145

Presentations: 15

Total Music Nova Scotia Investment: $9,138

Total Artist Guarantees: $50,112
Total Ticket Sales Generated: $90,449
Total Audience: 3,500

Participating Community Presenters 

Barrington Municipal Exhibition
Cecilia Concerts
Creamery Square Arts Society
deCoste Performing Arts Centre
Deep Roots Music Cooperative
Glasgow Square Theatre
Halifax Camerata Singers
Harmony Bazaar
Les Productions de Moulin
Lunenburg Folk Harbour Society
Mermaid Imperial Performing Arts Centre
Port Hawkesbury Civic Centre
Ship’s Company Theatre
Strathspey Performing Arts Centre

f) Business Development

Projects
Number of Applications Received: 7
Number of Projects Approved: 4
Percentage of Projects Approved: 57%
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Investment 
Total Music Nova Scotia Investment: $15,350 (49%)
Total Applicant Investment: $16,160 (51%)
Total Other Government Investment: $0 (0%)

Total Investment: $31,510

Total Expenses: $31,510

Business Development Revenue Reported & Sources of Revenue – Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $30,586
Total Future Revenue Reported: $224,500
Total Revenue Reported: $255,086

ROI (Over Three Years)
Gain/Loss: $223,576
Percentage Gain: 710%
Annualized Return: 100% 

ADAM BALDWIN
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g) Business Travel

Projects
Number of Applications Received: 16
Number of Projects Approved: 15
Percentage of Projects Approved: 94%

Investment 
Total Music Nova Scotia Investment: $14,459 (41%)
Total Applicant Investment: $16,500 (47%)
Total Other Government Investment: $4,176 (12%)

Total Investment: $35,135

Total Expenses: $35,135

Business Travel Revenue Reported & Sources of Revenue – Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $16,109
Total Future Revenue Reported: $364,670
Total Revenue Reported: $380,779

ROI (Over Three Years)
Gain/Loss: $345,644
Percentage Gain: 984%
Annualized Return: 120%
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h) Mentorships

Projects
Number of Applications Received: 20
Number of Projects Approved: 14
Percentage of Projects Approved: 70%

Investment 
Total Music Nova Scotia Investment: $141,636 (77%)
Total Applicant Investment: $31,708 (17%)
Total Other Government Investment: $0 (0%)
Total Private Investment $11,410 (6%)

Total Investment: $184,754

Total Expenses: $184,754

Total Actual Wages/Salaries Reported: $70,000
Total Future Wages/Salaries Reported: $264,750
Total Wages/Salaries Reported: $334,750

ROI (Over Three Years)
Gain/Loss: $149,996
Percentage Gain: 81%
Annualized Return: 22%
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1.5 Music Nova Scotia Client Investment Results Summary

Total Applications: 229
Total Applications Approved: 145 (63%)

Total Music Nova Scotia Investment: $572,971* (53%)
Total Applicant Investment: $408,316 (38%)
Total FACTOR Investment: $82,412 (8%)
Total Private/Other Investment: $11,410 (1%)

Total Investment: $1,075,109

Total Actual Revenue Reported: $1,086,962
Total Future Revenue Reported: $6,039,949

Total Revenue Reported: $7,126,911

ROI on Total Investment and Actual Revenues Reported
Gain/Loss: $11,853
Percentage Gain: 1.1%
Annualized Return: 1.1%

ROI on Total Investment and Actual Revenues Reported + Future Revenues Reported (Over Three Years)
Gain/Loss: $6,051,802
Percentage Gain: 563%
Annualized Return: 87%

ROI on Music Nova Scotia Investment Only and Actual Revenues Reported
Gain/Loss: $513,991
Percentage Gain: 90%
Annualized Return: 90%

HILLSBURN



Music Nova Scotia Board of Directors Annual Report58

1.6 Total Client Applicant Sales, Consumer Units, Socials, Shows and Audiences 
Reported

Audio Stream Gains: 11,099,921 (22,200 consumer units)
Video Stream Gains: 8,649,949 (17,300 consumer units)
Physical Unit Gains: 12,837 (12,837 consumer units)
Single Download Gains: 26,840 (4,473 consumer units)
Album Download Gains: 3,581 (3,581 consumer units)

Total Consumer Unit Gains: 60,391

Social Media Follower Gains: 166,554
Email List Subscriber Gains: 2,485

Total Number of Tour and Showcasing Performances: 143
Total Number of Tour and Showcase Audience: 33,694

ROXY & THE UNDERGROUND SOUL SOUND
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1.7 FY 2017 Markets Accessed by Project Component
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1.8 Music Nova Scotia Client Investment Program Budget FY 2016/2017

The March 15, 2016 deadline was the first deadline of the 2016/2017 fiscal year. This deadline was the last 
deadline prior to a complete overhaul of the funding programs administered by Music Nova Scotia (Export 
Development Program and the Emerging Music Business Program). 

On July 15, 2016 the new Music Nova Scotia Investment Program was introduced to reflect changes in the 
industry and current business models. The new investment program also provides improved mechanisms 
for collecting data, reporting results and calculating return on investment.

Total Budget: $630,000.00
Total Awarded: $572,970.21
Balance: $57,029.79

The remaining balance has been carried forward to the 2017/2018 fiscal year Music Nova Scotia Investment 
Program budget. Two specific reasons for the remaining balance have been identified my Music Nova Scotia 
staff:

1. Disruption of Application Intake - Introduction of New Creative Industries Fund
Investment programs were taken offline for an extended period due to uncertainty around investment com-
mitment to Music Nova Scotia specific programs with the introduction of the new Creative Industries Fund. 
During this time, several potential applicants believed the Music Nova Scotia programs no longer existed 
due to the introduction of the new Creative Industries fund and did not seek investment for projects.

2. Clients/Projects Moving to Creative Industries Fund
A select number of clients and projects have been realigned to investment opportunities under the Creative 
Industries Fund due to the size of the companies and their projects. The result was an initial slight decrease 
in demand for Music Nova Scotia investment from these clients. 

In a response to this, Music Nova Scotia has created a new “Eligible Applicant” category to allow more “new 
exporters” access to export-ready investment. The new “Developing Artist Level II” Eligible Applicant al-
lows for artists with 500-1000 consumer units to apply for marketing and tour support formerly exclusively 
reserved for Export-Ready artists. (1000+ consumer units). This will help create new exporters and balance 
the demand between the Music Nova Scotia Investment Program and the Creative Industries Fund.
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These modifications to the program have already proven successful with 50% of the 2016/2017 fiscal year 
deferred balance being allocated in the first deadline for the 2017/2018 fiscal year (March 15, 2017).

Music Nova Scotia Client Investment Program Summary of Results
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FINANCIAL STATEMENTS

THE BARROWDOWNS
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