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membership services

The Board of Directors of Music Nova Scotia wishes to acknowledge the 
contributions of our respected government, industry, and corporate partners.  
Without their support our work would not be possible. 

Atlantic Canada Opportunities Agency (ACOA) 
African Nova Scotian Music Association (ANSMA) 
Atlantic Canadian Music Collective (ACMC)
Bell Media 
BreakOut West 
Canadian Council of Music Industry Associations (CCMIA) 
Canadian Independent Music Association (CIMA) 
Canadian Live Music Association (CLMA)
Cape Breton Music Industry Cooperative (CBMIC) 
Discover Halifax
East Coast Music Association (ECMA) 
Employment Nova Scotia 
Events East
Events Nova Scotia
Events Truro Colchester 
Foundation Assisting Canadian Talent on Recordings (FACTOR) 
Government of Canada 
Halifax Regional Municipality 
Larry MacEachern
Molson Coors Canada 
Municipality of the County of Colchester 
Nova Scotia Department of Communities, Culture and Heritage 
Nova Scotia Works 
NSCC 
Province of Nova Scotia 
The Society of Composers, Authors and Music Publishers of Canada (SOCAN) 
Town of Truro 
Women in Music Canada
YMCA Halifax/Dartmouth Youth Employability Skills (YES) Program 

The Board of Directors of Music Nova Scotia also wishes to thank all of our artists, 
industry professionals, and volunteers who have contributed their time and expertise 
to the association throughout the year.

ACKNOWLEDGEMENTSACKNOWLEDGEMENTS
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Executive 
Brian Doherty President (2021) 
Marc Perry First Vice President (2021) 
Dana Beeler Second Vice President (2022) 
Meghan Scott Third Vice President (2021) 
Dena Williams Secretary (2022) 
Sarah Atkinson Treasurer (2021) 

ANSMA 
Owen Lee (Appointed)  

Directors 
Rosanna Burrill (2021) 
Barbara Cameron (2021) 
Mike Campbell (2021)
Kyle Cunjack (2022)
Israel Ekanem (2021) 
Matthew Sampson (2021) 
Tracey Williams (2021) 

BOARD    
OF DIRECTORS  FY 2020-2021  

Legal Advisor 
Brian Awad 

PORT CITIES

Life Long Director
Gerry Boudreau
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STAFF 2020/2021

Allegra Swanson
Executive Director
902.423.4153
allegra@musicnovascotia.ca 

Lisa Stitt
Controller

902.423.0291
lisa@musicnovascotia.ca

KT Lamond
Marketing, Web 
& Design Coordinator
782.234.0566
ktlamond@musicnovascotia.ca

Grace Russell
Marketing, Communications  
& Event Manager
902.423.6271 x 103
grace@musicnovascotia.ca

Darryl Smith
Membership, Education  
& Investment Program Manager
FACTOR Regional Education Coordinator
902.800.2047
darryl@musicnovascotia.ca

STAFF 
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P R E S I D E N T ’ S  P R E S I D E N T ’ S  
M E S S A G EM E S S A G E
It has once again been my pleasure to serve as President of Music Nova Scotia and on 
behalf of the Board of Directors, I now take this opportunity to thank and congratulate 
our new ED Allegra Swanson and her staff for the tremendous work that they have 
undertaken and accomplished in the past year which was filled with the many challenges 
we continue to deal with as a result of COVID-19. To the Board of Directors, I say thank 
you for your inspiration, insight, and guidance and for the many hours you have so 
generously given to this organization.   

Once again, MNS had to rethink how we could best support our membership in these 
unprecedented times. As such, we shifted funds from our tour support and showcasing 
to our Artist Development Program, and working alongside our partners in Communities, 
Culture and Heritage, we created a COVID-Relief Fund to help cover the non-refundable 
costs associated with cancelled showcases and tours.

MNS also established two additional programs – the COVID-19 Response Program 
which provided money to artists and businesses to help them pivot during COVID and 
the Songwriter Mentorship Program which provided funds to assist newer artists in 
working with established artists to co-write and co-produce new songs. In total, MNS 
distributed almost $300K in COVID-19 Relief Funding to over 100 artists and businesses. 
 
In June of 2020, MNS formed a Diversity Council to ensure that MNS continued to support 
the growth and development of all underrepresented/underserved music communities, 
including African Nova Scotian, Indigenous, and 2SLGBTQ+. The first committee initiative 
focused on a service and program needs assessment of the African Nova Scotian music 
community. Similar needs assessments will take place with other equity seeking groups 
in the future. The road is long, and there is much learning and work to be done. 
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president’s message

Due to the pandemic, we made the difficult decision to postpone our flagship event, 
Nova Scotia Music Week. In its place, we created NSMW Sessions: an initiative to 
support artists who in many cases didn’t have the necessary resources to fully represent 
themselves and their music in the digital space. NSMW Sessions provided artists with a 
high-quality live performance video for digital showcasing, applying for grants, festivals, 
and mentorship programs. NSMW Sessions also showcased performance venues in HRM, 
Sydney, Truro, the North Shore, and the South Shore.

In January of 2021, we launched a new Artistic Creation Program – a BIPOC artist 
grant for musicians who have never received funding from MNS. The response was so 
successful that it soon became oversubscribed and we are pleased to announce that it 
will run again in the fall of 2021. 

A special word of thanks to my friends and long-serving Board members Mike Campbell 
and Marc Perry who are leaving us after many years of service. You both have helped 
guide MNS through some difficult times in the past and we are all forever grateful 
for your support and friendship. Also, a fond farewell to our Events, Communications, 
and Marketing Manager, Grace Russell, who has been a strong representative for our 
organization both domestically and abroad for several years. We wish her much success 
with her future endeavors.  

As we all look forward to once again coming together in Truro for Nova Scotia Music 
Week 2021 in November, I want you to know that MNS is ready to be a leader as our 
sector looks to rebuild and recover our creative and vibrant music industry. I wish each 
and every one of you all the very best in the coming year.

Brian Doherty   
MNS Board President
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membership services

With such opportunities as one-on-one consultations, educational 
workshops, regional, national and international showcase 
opportunities, a business resources centre, and unlimited 
networking opportunities, it’s no wonder Music Nova Scotia 
is the largest non-profit music industry association in Canada.  
 
Our current membership boasts regional and national Nova 
Scotian songwriters, musicians, agents, managers, promoters, 
distributors, record retailers, record companies, studios, radio 
stations, associations, lawyers, graphic designers, accountants 
and more.

Membership 
Services

REENY SMITH
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membership services

Membership Training & Investment
Music Nova Scotia creates and supports projects that help stimulate growth and develop 
sustainable careers in the music industry. We have a wealth of information to share with 
our members, whether it’s through the staff, the Ardenne Resource Centre, or our website 
musicnovascotia.ca.

Music Nova Scotia has a number of workshops and seminars each year and also provides 
consultations on a variety of music business topics. We tailor the needs of our members to 
industry realities. Notice of these workshops and seminars are sent through email, social 
media, and posted to our website.

Members are welcome to book consultations with our staff to help career-building. Our new 
Events, Marketing, and Communications Manager is available to discuss issues regarding 
communications/publicity/media relations. Darryl Smith is available to discuss how to bring 
your music to the next level, whether it is touring, creating an album or promoting yourself, or 
discussing investment issues, especially those concerning the Investment Programs that are 
administered through Music Nova Scotia on behalf of the Province of Nova Scotia.

Darryl Smith is also FACTOR’s Regional Education Coordinator at Music Nova Scotia. 
Members may book a consultation with him to review FACTOR funding applications.  
All of the funding programs can be found at factor.ca under ‘Programs’.

Communication
 
Music Nova Scotia keeps its members up to date on a variety of music industry topics through 
weekly email newsletters, social media, website updates, blogs and video blogs. Music Nova 
Scotia provides members with an internet presence through online profiles devoted to each 
and every member, comprised of contact information, a photo, a biography, show dates, music, 
and embedded video.

Members also have access to our weekly newsletter. This allows members to promote their 
music, events, band and/or organization to over 4,100 members, industry professionals and 
media throughout Nova Scotia, the rest of Canada, and internationally.
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membership services
Lobbying and Promoting
 
Music Nova Scotia acts on behalf of the Nova Scotia music industry regionally, nationally, and 
internationally, both to government and other music industry representation. Music Nova Scotia 
promotes Nova Scotian music at major music conferences and festivals such as Canadian Music 
Week, the Great Escape Festival and Conference (UK), Reeperbahn Festival (Germany), A3C, East 
Coast Music Awards, and also organizes the Nova Scotia Music Week International and Domestic 
Buyers Program. 

Board of Directors and Committees
 
The Music Nova Scotia Board of Directors holds monthly meetings and shapes the direction of the 
association on behalf of its members. Music Nova Scotia holds elections every year for spots on 
the board. Committees work on specific areas for the association, including funding/sponsorship, 
events, membership, and education.

Voting
 
Your membership entitles you to vote! One vote is given per individual or band membership 
and two votes per non-profit or corporate membership. The individual who signed up for the 
membership will be automatically considered the first voting member, unless otherwise stated. 
The voting members MUST be part of the band/group/association membership.

We encourage our membership to attend and vote at our Annual General Meeting, held every 
June. This is where members have their say and can shape the path of Music Nova Scotia. We 
also encourage members to attend and vote for Nova Scotia Music Week, a celebration of our 
provincial music industry, held every November. The more votes received for our awards show, 
the more reflective the results will be of our music scene.

Performing
 
Music Nova Scotia showcases are held throughout the year around the world. We have showcased 
Nova Scotian artists everywhere from a navy ship in Ireland to the Vancouver Winter Olympics. 
Opportunities to showcase are posted through email, social media, and on our website. As a 
member, you can apply for these opportunities. These advertised showcasing opportunities are 
juried by your peers and/or festival bookers, who are chosen to be objective and knowledgeable.
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membership servicesNetworking and Working in Our Space
 
In normal years, our office is your office. We have computers (4 Macs), wifi, a colour printer/copier, 
fax, and scanner. If you want to copy posters for gigs, black and white copies are free (up to 50 
copies) and colour copies are only $0.50. 

To ensure that our members continued to have access to staff and Music Nova Scotia resources, staff 
implemented a number of contingency access plans to make ourselves available to our membership 
during the COVID-19 lockdowns.

We purchased a Zoom business account in order to schedule seamless one-on-one and group 
meetings. Once events were allowed again, we made arrangements to allow members to have 
posters printed.  

Many calls come into the office looking for bands, promoters, agents etc. Being a member of Music 
Nova Scotia may put money in your pocket. It is the policy of Music Nova Scotia to search our 
membership database first for business referrals. The Music Nova Scotia office is the meeting place 
for artists and industry alike, many success stories have come out of just having a presence at the 
office.

Discounts
 
Music Nova Scotia has negotiated a variety of discounts on products and services for its 
membership. A Music Nova Scotia membership can save you money when planning your 
tour or when purchasing everyday goods and services. These discounts are listed under 
resources on our website.
 

Healthcare
 
Music Nova Scotia, in partnership with Theriault Financial Inc. (Employee Benefit Specialists), 
has put together a wonderful health plan for members. Theriault Financial is a locally owned 
business specializing in health plans for businesses and individuals since 1970. They have 
arranged 8 programs to choose from ranging from simple dental coverage to complete health, 
drug, and dental plans - and to top it all off - collect AirMiles while paying your premium!  
 
As you can see, Music Nova Scotia is actively developing the music industry from grassroots 
education to international partnerships. All of these initiatives are a result of our members 
engaging with the office and informing us of their needs.
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membership servicesbasic training

Consultations
 
One-on-one consultations make up a large part of the member training 
services provided by Music Nova Scotia. Whether our members 
require assistance with investment information, grant-writing, career 
development advice, marketing plan development and execution, or 
information that helps meet the unique challenges posed by the modern 
music industry.

Members are encouraged to call and set up meetings with our staff, 
and an increasing number are requesting recurring meetings in order to 
help stay on track with career goals and to ensure progress throughout 
the life cycles of album release campaigns or marketing initiatives. The 
demand for this service continues to grow each year, with new members 
making up a significant portion of that demographic.

T. THOMASON
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membership services

Basic  
Training 

In 2018 Music Nova Scotia in conjunction with Jones & Co. 
began working on a new free education initiative called 
Basic Training. This new program, launched in 2019, offers 
educational sessions on myriad aspects of the music industry.  
These sessions are open to the public, and help prepare 
members with real life scenarios and experience in the 
industry.

We have made some sessions mandatory for all first-
time Nova Scotia Music Week showcasing artists, 
as well as new funding clients and funding clients 
who wish to move up through the funding tiers. The 
sessions typically have been delivered in person at the 
Music Nova Scotia Office, other community spaces in 
Halifax and Cape Breton, and Nova Scotia Music Week. 
 
Basic Training Attendance Statistics
Total Sessions Offered: 50
Total Participants: 329
Total Sessions Attended: 985 
In 2020/21, we held four full suites of the Basic 
Training sessions. These sessions were offered online via 
Zoom with updates to account for online performances, 

LOVELAND

These sessions were offered online via Zoom with 
updates to account for online performances, 
royalty collections for online performances, 
and digital conferencing and showcasing.   
The session offered were:
• Business Basics
• Building Your Team
• Conferencing & Showcasing
• Financial
• Funding
• Live Performance
• Marketing
• Recording
• Royalties for Songwriters
• Royalties for Master Owners  
   and Performers
• Social Media & Analytics
• Streaming

 
In 2020/21, we held four full suites of the 
basic training sessions.  



ANNUAL REPORT 202114

membership services

Public safety and the safety of teams, crews, artists, delegates, and volunteers is 
a top priority for Music Nova Scotia. In June 2020, Music Nova Scotia made the 
difficult decision to cancel the 2020 edition of Nova Scotia Music Week (NMSW). 

Although the traditional version of the event was cancelled, Music Nova Scotia 
remained committed to providing opportunities to members in new and creative ways.  
 
After speaking with the board, members, and export partners, Music Nova Scotia 
determined that captivating and current video content was what members 
needed most. Up-to-date high quality video could be used as promotion 
and marketing material, as an export and development tool, and as a way 
to participate in virtual and hybrid performance and festival models. Based 
on this need, Music Nova Scotia developed the NSMW Sessions program.  

NSMW &  
NSMW  Sessions

NICOLE ARIANA
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NSMW & NSMW Sessions

The Seahorse Tavern 
Halifax
Atay & JAX
Shanii22 
YFilla

NSMW Sessions consisted of 5 tapings in 
5 different markets across the province in early 
February 2021 with a total of 15 artist videos 
created. This project served not only to highlight 
the 15 artists, but to also shine a light on the 5 
different venues that are crucially important to 
their communities, and the industry as a whole.  
 
Music Nova Scotia worked with a professional 
film and sound crew to record each set and to 
provide participating artists with a high quality 
performance video of a track of their choosing. 
 
In the traditional sense of showcasing, artists 
who were selected to participate in NSMW 
Sessions then had the opportunity to participate 
in the NSMW Sessions Delegate Program. The 
Delegate Program consisted of 30 delegates, 
with international and domestic representation. 
Delegates were chosen from a number of different 
fields across the industry - live, marketing, 
digital, events, synch, and more - guaranteeing 
participants received feedback from a variety of 
different angles, and formed relationships with 
tastemakers from across the country and around 
the world. 

The NSMW Sessions Delegate Program setup 
over 150 meetings, which resulted in national 
and international partnerships and working 
relationships. 

Lunenburg Academy  
of Music Performance   
Lunenburg
Kim Harris  
Nicole Ariana 

Marigold Cultural Centre   
Truro 
Hello Delaware  
Jah’Mila
Moira Bren 
Zamani

Al Whittle Theatre 
Wolfville 
Gianna Lauren  
Keeper E. 
Keonté Beals 

Lake Wind Sound Studios 
Sydney
AWOLK
Burry
Sorrey
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membership services

Due to COVID-19 and the impact it had on international travel, Music 
Nova Scotia needed to amend its export strategy and outbound mission 
schedule. MNS had a number of international showcases confirmed, 
many of which pivoted to a virtual or hybrid platform (outlined below).  
 
Participation in Tallinn Music Week, The Great Escape, Reeperbahn, and M 
for Montreal, however, was not possible in 2020.
 

International 
Business 

DAVE CASEY
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international business

LUCfest is a showcase festival and music forum with a 
foothold in Taiwan that aims to further connect Asia to 
the global music industry. In November 2020, LUCfest 
presented a 3 day event in Tainan. More than 10 showcase 
performances were held at 7 different stages around 
the city. There were more than 60 performing artists 
participating in the showcases, along with internationally 
renowned music artists, record companies, labels, 
festival curators and media. Beside showcase events, 
8 professional music forums were organized during 
the festival. In collaboration with the East Coast Music 
Association, Music Nova Scotia showcased Neon Dreams 
and Zamani, who both participated in the virtual 
component of LUCfest, connecting them with the Asian 
market, in addition to the overall international export 
market.

Folk Alliance International is a non-profit organization 
that produces an annual conference that is the world’s 
largest gathering of the folk music industry and 
community. In place of an in-person conference this year, 
“Folk Unlocked” offered a five-day virtual event for the 
entire international folk community, including a series 
of engaging conference panels, showcases, peer group 
meetings, networking, and mentorship sessions. The East 
Coast Music Association, Music/Musique New Brunswick, 
Music Newfoundland and Labrador, Music Nova Scotia, 
the Cape Breton Music Industry Cooperative, and Music 
Prince Edward Island presented the “Canadian Music. East 
Coast Style.” spotlight showcase at the Folk Unlocked 
virtual event, February 22 - 26. The event featured artists 
from all Atlantic provinces, including Jennah Barry, Terra 
Spencer, and Villages from Nova Scotia.

LUCfest

Folk Alliance International 
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international business

Focus Wales
In March 2021, Focus Wales presented their Out 
of Focus event, a virtual version of their in person 
event, Focus Wales. The virtual event highlighted 
6 Nova Scotian artists Shanii22, Jah’Mila, Keeper 
E., Villages, The Brood, and Jennah Barry. The 
virtual stream was provided to a select group of 
industry professionals, and was later available 
for free to the public via AM Media. Artists 
participated in an Artist Accelerator program, 
where they participated in 6 one-on-one curated 
meetings with the UK music industry delegates 
who previously watched their private showcase. 
Artists were also invited to participate in two 
days of development focused virtual panels. 

New Colossus Festival
In March of 2021, New Colossus Festival in New 
York, presented an online experience titled 
Upstairs Neighbors Week. In collaboration with 
Exclaim!, the festival hosted four days of virtual 
concerts headlined by emerging Canadian artists 
streaming from across the country. Nova Scotian 
artists Mo Kenney and Villages were selected to 
participate in the virtual festival, which was live 
streamed and available via the festival’s Facebook, 
YouTube, Twitter, and Twitch.
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membership services

CLIENT 
INVESTMENT 
PROGRAM

Music Nova Scotia Client Investment 
Program Overview  
FY 2020 - 2021

YOHVN BLVCK
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investment program

COVID INVESTMENT PROGRAM  
COMPONENTS AND STREAMS
Music Nova Scotia ran several one-off programs 
during 2020/21. In an effort to mitigate losses 
suffered, funds aimed to support artists and music 
businesses’ ability to pivot during lockdown and 
ongoing COVID-19 travel restrictions. These grants 
invested in songwriting and recording, ensuring 
artists would be equipped with new assets to market 
and promote throughout 2020 and afterward.

COVID-19 Relief

The COVID-19 Relief program provided 75% 
coverage for all non-recoupable costs that artists and 
businesses suffered in March of 2020. Many artists 
were unable to get refunds for flights, accomodations, 
and other costs associated with booked showcases 
and tours. This program was designed to help mitigate 
those losses. To qualify, applicants must have had a 
funding application submitted for the March 15, 2020 
round that was rendered to the project for which they 
suffered losses.

COVID-19 Response

The COVID-19 Response program provided 75% 
investment up to $5,000 for Artist III applicants and 
Export Ready Businesses and $3,000 for Artist II 
applicants. The fund was a response to interruptions 
caused by the outbreak of COVID-19 and aimed to 
increase the capacity of artists and music businesses 
to grow once COVID restrictions are lifted. Artists 
and businesses accessed this program for a variety 
of initiatives including: pivoting to online shows, 
increasing capacity for remote songwriting, and 
recording new material.

COVID-19 Recording Fund

The COVID-19 Recording Fund provided 75% 
investment up to $1,500 for Artists II and III for 
any recording costs incurred between March 2020 
and February 2021 not covered by any other funding 
programs. In typical years, Artists II and III are more 
capable to self fund recordings with income earned 
from live performance. With live performance income 
compromised as a result of COVID-19 restrictions, 
the COVID-19 Recording Fund attempted to mitigate 
the costs associated with creating new assets. 

Songwriter Mentorship

The Songwriter Mentorship Program provided a 75% 
investment up to $3,000.00 toward the professional 
development of songwriters in Nova Scotia. In 
this program, applicants sought out experienced 
songwriters and/or producers to co-write and/or 
produce the project. Successful applicants worked 
with a co-writer and/or producer to develop and 
record one song, which the applicant then released 
and promoted.

• Artist Development
• Artistic Creation Program
• Business Travel
• Developing Songwriter/Producer
• Live – Tour Support
• Live – Showcase 
• Live – Community Presenter
• Marketing
• Mentorship 

Client Investment Program 
Components and Streams
CORE PROGRAMS
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investment program
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investment program

Investment Client Applicant  
Profile Overview  
FY 2020-21 
 

Total Lifetime Consumer Units  
Reported by Client Applicants: 
2,537,873

Physical Units: 1,236,011
Audio Streams to Consumer Units: 664,690
Video Stream to Consumer Units: 198,808
Album Downloads: 267,941
Single Downloads to Consumer Units: 140,759
Total Consumer Units: 2,537,873

Consumer Unit Conversion
1 Physical Unit Sold = 1 Consumer Unit
1 Album Download   = 1 Consumer Unit
6 Single Downloads = 1 Consumer Unit

500 Audio Streams = 1 Consumer Unit
500 Video Streams = 1 Consumer Unit

Total Lifetime Streams Reported  
by Client Applicants: 
Audio Streams: 332,345,121
Video Streams: 133,970,986

Total Streams: 466,316,107

Total Social Media Fans (Facebook, 
Instagram, Twitter, etc.) – by Artist 
Rating

Artist I: 1,491,851
Artist II: 244,290
Artist III: 1,354,449

Total Social Media Fans: 3,090,590

Total Client Applicant Profiles:
Artists: 659
Company/Entrepreneur: 126 

Artist I: 531 Applicant Profiles 
Artist II: 38
Artist III: 80

Developing Company/Entrepreneur:  
86 Applicant Profiles 
Export Ready Company/Entrepreneur:  
40 Applicant Profiles 
Professional Songwriters:  
8 Applicant Profiles
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investment program

All results are based on completion reports received to date.  
Due to COVID-19 restrictions, there are significant project extensions and lower 
completion rates than in previous years.

- Actual Revenue is revenue earned during the course of the project
- Future Revenue is estimated revenue for the next 3 years

All revenue projections are based on self-reported numbers from investment 
clients based on the following income sources:

Recording Sales Revenue (Streaming, Downloads, & Physical)
Live Performance Revenue (including online performances)
Merchandise Revenue
Publishing Revenue (Performing Rights & Neighbouring Rights)
Sync Licensing Revenue

Additionally, programs have had less profit than in the past as a result of 
significantly lower live performance revenue. This is particularly true for the 
Artist Development and Songwriter Mentorship programs as newer artists tend 
to make a more significant portion of their revenue through live performance.

See below for a full list of Investment Client recipients and amounts awarded.

Music Nova Scotia Client  
Investment Results  
FY 2020-21
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investment program

Artist Development

Artist Development Revenue Reported 
& Sources of Revenue 
Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $48,584 
Total Future Revenue Reported: $344,063
Total Revenue Reported: $392,647

Total Investment & Revenue  
for Completed Projects  
 
Number of Completed Projects: 17
Total Music Nova Scotia Investment: $47,853.16 (30%)
Total Applicant Investment: $65,049.79
Total Private Investment: $5,000
Total Other Government Investment: $40,656 
Total Investment: $158,558.95
Total Expenses Claimed: $104,807.93

Number of Applications Received: 99
Number of Projects Approved: 50
Percentage of Projects Approved: 51%
Total Allocation: $139,250

Artistic Creation Program
The Artistic Creation Program is a brand new program that 
was run for the first time in February of 2021. Available 
only to applicants who identify as BIPOC artists (Black, 
Indigenous, Person of Colour), the Artistic Creation Program 
offered a $1,250.00 investment toward the creation and 
marketing of musical and audio-visual artistic creations, 
including but not limited to recordings, performance videos, 
and music videos.

Number of Applications Received: 38
Number of Projects Approved: 24
Percentage of Projects Approved: 63%
Total Allocation: $30,000

Due to this program having been created and run late 
in the fiscal year, there are currently no completed 
projects in this program.
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investment program

Total Investment & Revenue  
for Completed Projects
Number of Completed Projects: 17
Total Music Nova Scotia Investment: $98,436.77 
(44%)
Total Applicant Investment: $73,917.47
Total Private Investment: $9,559.00
Total Other Government Investment: $43,860.00 
Total Investment: $225,773.24
Total Expenses: $214,026.47

Number of Applications Received: 40
Number of Projects Approved: 25
Percentage of Projects Approved: 63%
Total Allocation: $151,697.13

Marketing Revenue Reported  
& Sources of Revenue   
Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $430,008
Total Future Revenue Reported: $1,486,610
Total Revenue Reported: $1,916,618

Marketing
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investment program

Live Performance   
Tour Support
No Projects were funded in this stream due to 
COVID-19.

Live Performance   
Showcase
No Projects were funded in this stream due to 
COVID-19.

Business Travel
No Projects were funded in this stream due to 
COVID-19.

Developing Songwriter/
Producer
No Projects were funded in this stream due to 
COVID-19.

COVID-19 Relief 
Program
Number of Applications Received: 10
Number of Applications Approved: 10
Percentage of Projects Approved: 100%
Total Allocation: $14,750.59 

The COVID-19 Relief Program was a 
reimbursement based program and consequently 
there is no project based revenue data for this 
stream.

Mentorships
Number of Applications Received: 3
Number of Projects Approved: 2
Percentage of Projects Approved: 67%
Total Allocation: $20,520

Total Investment & Revenue for 
Completed Projects 
Number of Completed Projects: 1
Total Music Nova Scotia Investment: $5,520 
(81%)
Total Applicant Investment: $1,840
Total Private Investment: $0

Total Investment: $7,360
Total Actual Wages/Salaries Reported: $7,360
Total Future Wages/Salaries Reported: $27,360
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membership services

Participating Community 
Presenters  
• Alderney Landing
• Barrington Municipal Exhibition
• CapeTrad
• Cecilia Concerts
• Chester Playhouse
• Creamery Square Arts Society
• deCoste Performing Arts Centre
• Deep Roots Music Cooperative
• Glasgow Square Theatre
• Halifax Camerata Singers
• Harmony Bazaar
• Les Productions de Moulin
• Lunenburg Folk Harbour Society
• Mermaid Imperial Performing Arts Centre
• Musquodoboit Valley Bicentennial Theatre
• North Highlands Community Museum and  

Cultural Centre
• Port Hawkesbury Civic Centre
• Ship’s Company Theatre
• Songwriters and Storytellers 
• Strathspey Performing Arts Centre

Community Presenters

Community Presenters Applicant  
Profile Overview
Total Client Applicant Profiles: 30

Total Number of Annual Music Presentations: 639
Total Number of Annual Presentations by Nova Scotian 
Artists: 376

Total Annual Audience Members: 95,556
Total Annual Gross Tickets Sales: $1,823,310

Total Average Operating Budget Per Presenter: $168,005
Total Average Number of Full-Time Staff Per Presenter: 1.1
Total Average Number of Part-Time Staff Per Presenter: 1.6
Total Average Number of Contract Staff Per Presenter: 1.4
Total Number of Volunteers: 1,137

Total Number of Presenter Social Media Followers: 107,955
Total Number of Presenter Email List Subscribers: 18,138

Presentations: 25
Total Music Nova Scotia Investment: $8,000
Total Artist Guarantees: $32,500
Total Audience: 4,260
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COVID-19 Response Program
Number of Applications Received: 46
Number of Projects Approved: 44
Percentage of Projects Approved: 96%
Total Allocation: $161,976

COVID-19 Response Program  
Revenue Reported 
Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $143,771.80
Total Future Revenue Reported: $932,400
Total Revenue Reported: $1,076,171.80

Number of Applications Received: 14
Number of Applications Approved: 14
Percentage of Projects Approved: 100%
Total Allocation: $18,844.60 

The COVID-19 Recording Fund was a reimbursement based program and 
consequently there is no project based revenue data for this stream.

COVID-19 Recording Fund

Total Investment & Revenue  
for Completed Projects

Number of Completed Projects: 20
Total Music Nova Scotia Investment: 
$71,449.50 (38%)
Total Applicant Investment: $48,171.94
Total Private Investment: $1,500
Total Other Government Investment: $1,500 
Total Investment: $122,621.44
Total Expenses Claimed: $113,154.14
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Number of Applications Received: 15
Number of Projects Approved: 14
Percentage of Projects Approved: 93%
Total Allocation: $41,917.50  
Total Investment: $23,738.20
Total Expenses: $17,187.88

Songwriter Mentorship  
Revenue Reported  
Actual and Future (Three Year Estimates)

Total Actual Revenue Reported: $203.00
Total Future Revenue Reported: $21,215.00
Total Revenue Reported: $21,418.00

Songwriter Mentorship Program

Total Investment & Revenue  
for Completed Projects 

Number of Completed Projects: 6
Total Music Nova Scotia Investment: $17,167.50 
(45%)
Total Applicant Investment: $6,070.70
Total Private Investment: $500
Total Other Government Investment: $0
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Total Investment & Revenue  
For Completed Projects
Number of Completed Projects: 60
Total Music Nova Scotia Investment: $234,906.93
Total Applicant Investment: $193,209.20
Total Other Government/FACTOR Investment: $86,016.00
Total Private/Other Investment: $16,559.00

Total Investment: $530,691.83

Total Actual Revenue Reported: $622,566.80
Total Future Revenue Reported: $2,784,288.00

Total Revenue Reported  
Actual & Future Summed: $3,406,854.80

Client Investment  
Results Summary FY 2020-21

Total Applications: 290
Total Applications Approved: 208 (72%)
Total Allocation: $586,955.82

DEVARROW
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The remaining balance has been carried forward to the 
2021/2022 FY Music Nova Scotia Investment Program budget. 

Balance Items consist of failed projects and returns on 
ineligible expense claims filed on completion reports.









Brian Doherty (Jun 22, 2021 12:46 ADT)






















