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The Board of Directors of Music Nova Scotia wishes to acknowledge the contributions of 
our respected government, industry, and corporate partners.  Without their support our 
work would not be possible. 
ADVANCE: Canada’s Black Music Collective
Atlantic Canada Opportunities Agency (ACOA) 
African Nova Scotian Music Association (ANSMA) 
Atlantic Canadian Music Collective (ACMC)
Bell Media 
Breaking Down Racial Barriers
BreakOut West 
Canadian Council of Music Industry Associations (CCMIA) 
Canadian Independent Music Association (CIMA) 
Canadian Live Music Association (CLMA)
Cape Breton Music Industry Cooperative (CBMIC) 
Cape Breton Regional Municipality
Change is Brewing Collective
Destination Cape Breton
Destination Halifax
Develop Nova Scotia
East Coast Music Association (ECMA) 
Employment Nova Scotia
Events Nova Scotia 
Events Truro Colchester 
Foundation Assisting Canadian Talent on Recordings (FACTOR) 
Government of Canada 
Halifax Regional Municipality 
Labatt
Municipality of the County of Colchester 
Nova Scotia Department of Communities, Culture, Tourism, and Heritage 
Nova Scotia Works 
Province of Nova Scotia
Remix Project  
SOCAN Foundation
Support4Culture 
The Society of Composers, Authors and Music Publishers of Canada (SOCAN) 
Ticketmaster
Town of Truro 
Women in Music Canada

The Board of Directors of Music Nova Scotia also wishes to thank all of our artists, industry professionals,   
and volunteers who have contributed their time and expertise to the association throughout the year.  
             

ACKNOWLEDGEMENTS
FY 2021/2022
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Executive 
Meghan Scott – President (2023) 
Dena Williams – First Vice President (2022) 
Trevor Murphy – Second Vice President (2023) 
Sarah Jamer – Third Vice President (2023) 
Barbara Cameron – Secretary (2023) 
Sarah Atkinson – Treasurer (2023) 

ANSMA 
Julien Matwawana (Appointed)  

Directors 
Kyle Cunjack (2022)
Israel Ekanem (2023) 
Matt Gorman (2023)
Albert Lionais (2022)
Matthew Sampson (2023) 
Tracey Williams (2023) 

BOARD    
OF DIRECTORS  FY 2021-2022  

Legal Advisor 
Brian Awad 

NICOLE ARIANA

Lifelong Director
Gerry Boudreau
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STAFF 2021/2022

Allegra Swanson
Executive Director
902.423.4153
allegra@musicnovascotia.ca 

 

Lisa Stitt
Controller
902.423.0291
lisa@musicnovascotia.ca

KT Lamond
Brand, Web, &  
Artist Engagement Coordinator
902.800.2043
ktlamond@musicnovascotia.ca

Dana Beeler
Events, Marketing, &  
Communications Manager
902.800.8525
dana@musicnovascotia.ca

Darryl Smith
Education & Investment Program Manager
FACTOR Regional Education Coordinator
902.800.2047
darryl@musicnovascotia.ca

STAFF 

Nova Scotia Music Week: JCP Program 
Andrea Cormier, Conference Coordinator
Mitchell Currie, Festival Coordinator
Kelsey Whynot, Marketing Coordinator

Grace Russell (2021)
Events, Marketing, &  
Communications Manager
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P R E S I D E N T ’ S  P R E S I D E N T ’ S  
M E S S A G EM E S S A G E
It is an honour to be completing my first year as President of the board of Music Nova Scotia. In 
2021, the MNS membership elected their first female President, and their first new President in 16 
years. Our board and staff went through quite a change these past two years, as did our industry.  
We’d like to recognize the work of our predecessors who built and grew Music Nova Scotia; we benefit 
significantly from the institutional knowledge they left us with. I’m happy to report that despite a global 
pandemic that obliterated the live industry for two years, compacted additionally by trying economic 
times, Music Nova Scotia continues to successfully pursue its mandate of encouraging the creation, 
development, growth, and promotion of Nova Scotia’s music industry. 

I’m extremely proud of the work this board did this year. After last year’s election and AGM, the board 
struck several new committees and revitalized existing ones. We’ve become more of a working board, in 
an effort to better support the staff. The current slate of committees includes: the Investment Program 
Committee, the Programming Committee, the African Nova Scotian Diversity Council, the Fundraising 
Committee, the Governance Committee, and the Youth Advisory Committee. Each of the board directors 
sits on at least two of these committees propelling forward new ideas, new policies, and new ways to 
support our membership.

A few key highlights from this year’s committee work:  
 
Governance – this year’s Governance Committee, chaired by 1st Vice President Dena Williams, re-
examined the organization’s bylaws and made several recommendations to the board regarding 
changes and additions that make our bylaws, and thereby our organization and participation 
therein, more inclusive and more accessible.         

Programming – the Programming Committee, chaired by our 2nd Vice President Trevor Murphy, 
had a busy year. One of their biggest projects entailed revamping the Music Nova Scotia Awards 
process. They compiled the survey results from hundreds of our members, thoughtfully considered 
and dissected the implications of each specific change, and made several recommendations 
to the board, which were passed and adopted for NSMW 2022.     
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president’s message

African Nova Scotian Diversity Council – Co-Chaired by Delvina Bernard and Sheri Jones, organized two 
focus groups with members of the African Nova Scotian music community. The information gleaned from 
these well-attended focus groups, in addition to the information collected from a survey developed last 
year, will be put forth to the board by way of recommendations for changes or the implementation of new 
policies or procedures at MNS. This will help to ensure MNS is a more inclusive organization at all levels, 
thus ensuring that all of our members have equal access to the opportunities that MNS provides. 
 
Youth Advisory Council – Chaired by 3rd Vice President Sarah Jamer, introduced a new category of 
membership in May: a free 18 and under youth membership in an effort to engage young musicians and 
budding industry members. We are also exploring new avenues together with the Department of Education 
to visit high schools around the province to promote music, and the music industry, as viable career 
options for young people, and to develop mentorship resources.

In November 2021, we safely hosted our first live NSMW in two years, and it was a big success thanks 
to Executive Director Allegra Swanson and the MNS staff. Last year, we focused primarily on lifting up 
and showcasing emerging artists – and there were a lot! Thank you especially to Dana Beeler on staff, 
who programmed some of the most genre-diverse and culturally diverse stages the event has seen to 
date. Thanks also to the focused fundraising and sponsorship efforts made by Allegra, she exceeded her 
sponsorship goals and the event admirably posted a record-breaking profit. Congratulations to Allegra and 
the staff on this historic feat.

This year, we are excited to be celebrating the 25th anniversary of Nova Scotia Music Week in Sydney, 
Cape Breton.   Our Programming Committee is still busy at work ideating and implementing new ways to 
elevate the event and make it as beneficial as possible to artists and industry in attendance. We received 
a record number of showcasing applications this year, and we have announced the first two slates of 
showcasing artists, with more to come. We look forward to celebrating this milestone event with you all 
and hope that you’ll join us in Sydney from November 3-6 this year.       
 
As COVID-19 restrictions began easing in Nova Scotia this past year, it became clear that the music industry 
desperately needed to recover. Many coordinated and cooperative efforts were made to lobby the provincial 
government to fund recovery efforts in the cultural sectors. While some sectors, like film, did receive a 
financial boost from the newly elected provincial government, the music sector disappointingly did not. I 
would like to acknowledge and thank Allegra for her massive contribution toward these lobbying efforts, 
however, and convey to the membership that we will continue, as always, to advocate for additional provincial 
funding to increase our organizational capacity. 
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president’s message

Meghan Scott   
MNS Board President

I’d like to congratulate those directors who have been either elected or re-elected to the board. We 
look forward to digging into the work with you. And a big thank you to our outgoing director, Kyle 
Cunjak, who is leaving us after two years on the board as his touring career is thankfully revitalized.  

I would also like to wish all the best to our fantastic Executive Director Allegra Swanson as she 
approaches her maternity leave in late August. Allegra has done an outstanding job steering this ship 
over the last two years, during a global pandemic - and her contributions have been massive. Not to 
worry – Allegra will be rejoining us next year after her leave, and the board is actively working to 
put an Interim Executive Director in place by August. We are sending Allegra all of our support and 
congratulations on the new addition to her family. 
 
Finally, I would like to thank the membership for their feedback over the past year. I have had countless 
conversations with members who have expressed concerns and frustrations, as well as positivity and 
delight about changes that have been made, or perhaps should be made. I want to encourage that 
continued dialogue and reiterate that I am always available for a meeting or call. 

I look forward to continuing my service on the board of Music Nova Scotia and I wish you all a great 
year.
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membership services

With such opportunities as one-on-one consultations, educational workshops, regional, 
national and international showcase opportunities, a business resources centre, and 
unlimited networking opportunities, it’s no wonder Music Nova Scotia is the largest non-
profit music industry association in Canada. Current membership boasts nearly 600 
memberships representing regional and national Nova Scotian songwriters, musicians, 
agents, managers, promoters, distributors, record retailers, record companies, studios, 
radio stations, associations, lawyers, graphic designers, accountants and more. Music Nova 
Scotia creates and supports projects that help stimulate growth and develop sustainable 
careers in the music industry. 

Music Nova Scotia has a number of workshops and seminars each year and also provides 
consultations on a variety of music business topics. The needs of members are tailored to 
industry realities. Notice of these workshops and seminars are sent through email, social 
media, and posted to the website.

Membership 
Services

ZAMANI
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membership services

        

 
Communication
 
Music Nova Scotia has been in constant communication with its members and subscribers through the 
weekly newsletter (5.8K recipients total), and on social media (38.7K followers across all platforms).  The 
NSMW website alone received nearly 20K visits from July - November, 2021. 

Music Nova Scotia keeps its members up to date on a variety of topics related to the music industry 
in Nova Scotia and beyond. Members are able to submit to the weekly newsletter to be featured in 
the newsletter and on the Music Nova Scotia social media and website. Music Nova Scotia provides 
members with an online presence through the membership profile devoted to each and every member, 
consisting of contact information, a photo, a biography, show dates, music, and embedded video. 
 

Discounts  
 
Music Nova Scotia has partnered with a variety of organizations, small businesses and local service providers 
to compile a variety of discounts and benefits for active members. A Music Nova Scotia membership can 
save you money when planning your tour or when purchasing everyday goods and services. These discounts 
are listed under About - Member Benefits on the Music Nova Scotia website and include preferred pricing 
on gear rentals, purchases, and repairs, music and vocal lessons, health and wellness services, and more. 
  

Voting
 
Your membership entitles you to vote! One vote is given per individual or band membership and two 
votes per non-profit or corporate membership. The individual who signed up for the membership will be 
automatically considered the first voting member, unless otherwise stated. The voting members MUST be 
part of the band/group/association membership.

Membership is enouraged to attend and vote at the Music Nova Scotia Annual General Meeting, held 
every June. This is where members have their say and can shape the path of Music Nova Scotia. Members 
are also encouraged to vote for the Music Nova Scotia Music & Industry Awards, a celebration of the 
provincial music industry held every November. 
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membership services

Lobbying
 
Music Nova Scotia acts on behalf of the Nova Scotia music industry regionally, nationally and internationally, 
both to government and other music industry representation. This has never been more vital than coming 
out of the pandemic and ensuring that wherever possible, artists and music businesses were prioritized 
and financially supported by the provincial and federal governments during lockdowns. Music Nova Scotia 
played a key role in forming the Live Sector Recovery Task Force who penned “A Road Map for Recovery: 
Rebuilding Nova Scotia’s Live Performance Sector.” This paper was presented to the Creative Nova Scotia 
Leadership Council who wrote a supporting letter to the Minister of Communities, Culture, Tourism, and 
Heritage championing the recommendations geared toward a robust sector recovery. 

Music Nova Scotia advocated for increased support in its Community Presenter COVID-19 Recovery Program 
and successfully brought in an additional $150K from partners Communities, Culture, Tourism and Heritage. 
This increased investment aimed to support untenable gaps from reduced capacities in venues making it 
highly challenging to book not only emerging artists, but any artists at all. Since the launch of the program 
in early July, 2021, Music Nova Scotia has awarded funding to 87 presentations and provided over $97,000 
that has directly resulted in over $200,000 in fees for Nova Scotian artists.

“The program has been a huge help to presenters who have continued to bring live performing arts to their 
communities especially during periods when there were restrictions on gathering sizes in place. It truly has 
been a lifeline.”
- Laurie Gillis, Atlantic Presenters Association  
 
              

International and Domestic Export  
 
Music Nova Scotia promotes Nova Scotian music at major music conferences and festivals such as 
FOCUS Wales (UK), the Great Escape Festival and Conference (UK), Reeperbahn Festival (Germany), 
Classical:NEXT (Germany), New Skool Rules (the Netherlands), East Coast Music Awards, The JUNO 
Awards, and also organizes the Nova Scotia Music Week International and Domestic Buyers Program. 
Opportunities to showcase are posted through email, social media and at musicnovascotia.ca. As a member, 
you can apply for these opportunities. These showcasing opportunities are juried when appropriate by 
local, national, and international industry members who are chosen to be objective and knowledgeable.   
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membership services

Board of Directors and Committees
 
The Music Nova Scotia Board of Directors holds monthly meetings and shapes the direction of the 
association on behalf of its members. Music Nova Scotia holds elections every year for spots on the board. 
Committees work on specific areas for the association, including its investment programs, governance, 
funding/sponsorship, youth support, African Nova Scotian Diversity, and programming.

Music Nova Scotia received support from Communities, Culture, Tourism, and Heritage to bring on Crystal 
Taylor of Ebony Consulting to provide board training through an equity, diversity, and inclusion workshop. 
Additionally, all board members were required to take The Path: Your Journey Through Indigenous Canada. 
The Path is a 5-module online course on the history and contemporary realities of First Nations, Inuit 
and Métis in Canada provided with support from the Canadian Live Music Association.    

 

Consultations
One-on-one consultations make up a large part of the member training services provided by Music 
Nova Scotia. Whether members require assistance with investment information, grant-writing, career 
development advice, marketing plan development and execution, or information that helps meet the 
unique challenges posed by the modern music industry, MNS staff are available to support.

Members are encouraged to call and set up meetings with staff, and an increasing number are requesting 
recurring meetings in order to help stay on track with career goals and to ensure progress throughout the 
life cycles of album release campaigns or marketing initiatives. The demand for this service continues to 
grow each year, with new member making up a significant portion of that demographic.
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community building

Community Building
 
Through support from FACTOR, MNS put on four shows in the “Curated” series, where a more established 
artist took on the curator’s role and showcased the acts they are excited about, championing, or helping 
to mentor in Nova Scotia. 

• For International Womens’ Day, MNS curated a training day and showcase event for all women, 
non-binary, and gender diverse folks working in the music industry (sold out with 40 attendees) 
and a lively, vibrant showcase in the evening at the Marquee for 6 acts (120 attendees). 
             

• During African Heritage Month, MNS supported the Lift Every Voice showcase with the African Nova 
Scotian Music Association; a celebration of history, education, and live performance presented 
virtually.              

• For National Indigenous Peoples’ Day, MNS co-presented an event with the newly launched 
Women in Music Atlantic and Atlantic Presenters’ Association for “A Conversation with Indigenous 
Leaders in the Arts in Atlantic Canada.”        

• MNS presented a weekend on the main stage of the Evergreen Festival showcasing Keeper E., Kxng 
Wooz, Jah’Mila, and more.          

• MNS’ Artist in Residence program was back after a hiatus due to COVID. MNS partnered with 
HRM and the Light House Arts Centre to host a live concert and jury deliberation at Grand 
Parade in September with five acts vying for the title. The event was highly successful and saw 
over 300 attendees vote in person for the winner, Kxng Wooz.     

• MNS partnered with Develop Nova Scotia to assist in the execution of the Patio Lanterns event, 
offering MNS’ website as a resource to venues across the province to discover and book new 
Nova Scotian talent.           
  

• This year saw the return of the Boston Tree Lighting Event, where MNS showcased Keonté Beals 
and Beòlach at the Boston Commons and live on ABC to thousands of viewers.   

• MNS launched a new podcast as part of the Women in Music Canada Atlantic Chapter, hosted 
by MNS’ own Dana Beeler.  Women in Music Atlantic was launched in 2021 and is run by 
Music Nova Scotia, uniting initiatives and events from across the four Atlantic provinces. 

              • MNS continued its partnership with Manitoba Music to run the Passport program; an accelerator 
for business development and training for artists and managers.
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membership services

Basic  
Training 

Basic Training, launched in 2019 with Jones & Co., offers educational 
sessions on myriad aspects of the music industry. These sessions 
are open to the public, and help prepare members with real life 
scenarios and experience in the industry.   

Certain sessions are mandatory for all first-time Nova Scotia Music 
Week showcasing artists, as well as new funding clients and clients 
who wish to move up through the funding tiers. The sessions were first 
delivered in person at the Music Nova Scotia Office, other community 
spaces in Halifax and Cape Breton, and Nova Scotia Music Week, 
but have moved online since March 2020 out of necessity due to 
the pandemic. They remain online to provide greater accessibility 
to artists across the province.     

 
 Basic Training Attendance Statistics
Total Sessions Offered: 22
Total Participants: 389
Total Sessions Attended: 1,219

 

ANDREW JACKSON

Basic Training sessions include:
• Business Basics
• Building Your Team
• Conferencing & Showcasing
• Financial
• Funding
• Live Performance
• Marketing
• Recording
• Royalties for Songwriters
• Royalties for Master Owners and 
Performers
• Social Media & Analytics
• Streaming 
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membership services

After a one-year hiatus due to COVID, Nova Scotia Music Week (NSMW) was back from November 
4 - 7, 2021, for the most successful year to date with attendance records, ticket sales, partner 
engagement, and export booking opportunities for showcasing artists.    
 
Truro hosted nearly 1,000 artists, domestic and international delegates, volunteers, partners, and 
fans, all while abiding by COVID-19 safety protocols. There were 88 artists performing throughout 
the weekend across seven venues with 22 panels over the three day conference. 49 awards were 
presented to industry and artists at the sold out Music Nova Scotia Awards Brunch hosted by Lousie 
Renault. 

To host an in-person festival and conference during what was hoped to be the tail end of a global 
pandemic with a shell of the organization’s staff was a feat, and the crew truly rose to the occasion. 
Ticket sales outperformed 2019, including a highlight of doubling delegate pass sales and increasing 
day pass sales from 10 total in 2019 to 178 across Thursday - Saturday. Total impressions across 
the week amounted to 860K. 

NSMW    
NOVA SCOTIA MUSIC WEEK 2021

2021 Showcase Venues   
 Belly Up 
 Inn on Prince: Maple/Aspen/Birch
 Inn on Prince: Elm/Oak 
 Marigold Cultural Centre
 Best Western Glengarry
 First United Church
 Jimolly’s

NSMW 21 
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NSMW 21 

In an effort to diversify and build audience trust, Music Nova Scotia chose to program acts that would flow 
together on stages over the traditional genre stage model. This worked extremely well with great feedback 
from artists, delegates, and audience members. Artists were able to support groups or performers they 
may not have heard of before and it has led to some incredible collaboration and community building. 
Audiences and delegates were introduced to new artists that they may have not known or thought they 
would enjoy, but came away fans. 

On top of this, headlining acts were not booked; rather, the event returned to its original mandate of 
developing new and emerging talent. While this model may not be necessary every year, it does help with 
the bottom line of the event. If Nova Scotia Music Week can continue to grow its reputation of programming 
promising line-ups of new and emerging talent, consumer trust can be built with the expectation that 
regardless of whether the names on the bill are known, Music Nova Scotia will host an excellent festival.

It was energizing to see the community come together after a long time away;  everyone seemed 
keen to be back to live events and supporting each other. Community building is paramount, 
and Music Nova Scotia looks forward to continuing with this successful model.   
              
 
2021 Showcasing Acts  
Advocates of Truth, Andre Pettipas and The Giants, aRENYE, Arsoniste, Atay & JAX, Awolk, BABA NO 
BABY, Beauts, Behrooz Mihankhah, Beòlach, Book Buddies, Braden Lam, Breagh Isabel, Brooklyn 
Blackmore, Burry, CAMERON, Cameron Nickerson, Caribou Run, Century Egg, Charke-Cormier Duo, 
Che, Chudi Harris, Colette Deveaux, Dada Boii Kinz, Dan Doiron Band, Dave Sampson, DeeDee 
Austin, Elsie Morden, Elyse Aeryn, Eriana Willis, Eric Stephen Martin, Farewell Town, Gearl, Gizelle 
De Guzman, Good Dear Good, Hello Delaware, Hillsburn, Izra Fitch, Jade Bennett, Jennifer King, 
Jody Upshaw, Joel Plaskett, JRDN, June Body, K.U.$.H, Keeper E., Keonte, Kids Losing Sleep, Kim 
Harris, Kin Crew, Kristen Martell, KXNG Wooz, Kye Clayton, Like A Motorcycle, Lyris, Matt Steele & 
the Corvette Sunset, Maura Whitman, Maureen Batt, Michelle Deveau, Mike À Vik, Morgan Toney, 
Nicole Ariana, No, It’s Fine., Papilio, Persephone, Pillow Fite, Poly Gecko, POSTDATA, Postfun, 
Rankin MacInnis & The Broken Reeds, RazzMatazz for Kids, Roxy & The Underground Soul Sound, 
Safeword, Sarah Ellen Morrison, Shanii22, Sleepy Kicks, Sluice, T. Thomason, Tachichi, Terra Spencer, 
The Bombadils, The Brood, The Gilberts, The Town Heroes, Thomas Stajcer, Tide & Timbre, Tye 
Dempsey, Voodoo Sometimes, Waants, Wave Lord, Willie Stratton, Witchitaw, Yohvn Blvck, Zamani 
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Music Nova Scotia was thrilled to see the return of live showcasing internationally 
while bringing international and domestic delegates back to Nova Scotia Music Week, 
ensuring COVID-19 safety was prioritized for all artists.     
 
Music Nova Scotia took part in the follow events: 
New Skool Rules (virtual showcase)
FOCUS Wales
Canadian Music Showcase: The Strongroom, London UK  
New Colossus Festival
Folk Alliance International (virtual & in person)

International 
Business 

MENTORSHIP CAFE
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international business

Music Nova Scotia continues to support the 
Folk Alliance International event through a joint 
export mission across all Atlantic provinces led  
by the ECMA and CIMA.   
      
 
Artists: Jennah Barry, Terra Spencer, Villages

Folk Alliance International 
(In person and virtual) 

New Skool Rules (Virtual)
New Skool Rules: A three-day international 
conference, with seminars, exchange programme, 
concerts, afterparties, a fashion show and speed 
date sessions. New Skool Rules was a hybrid event 
for the first time ever during New Skool Rules 
2022.       
 
Artists: Zamani, Shanii22, Nicole Ariana, Laura 
Roy       

FOCUS Wales
Music Nova Scotia continues to grow its 
relationship with the music industry in Wales, 
and Wrexham specifically. This event continues to 
grow and we welcome the partnership with the 
team at FOCUS Wales. This event has proven to 
be an excellent jumping off point for artists who 
want to begin their export careers in the UK. 
 
Artists: Braden Lam, The Brood, Sundae Girl
 

Canadian Music Showcase: 
The Strongroom, London, UK
Hosted by Enki Music (UK), Music Nova Scotia, 
Music BC, Alberta Music, and Sask Music, the
Canadian Music Showcase offered a second play
opportunity for artists performing at FOCUS 
Wales.  B2B and networking sessions gave Music 
NS members performing at the event a chance 
to create deeper connections and expand their 
networks within the UK.   
 
Artists: Braden Lam, The Brood, Sundae Girl

New Colossus Festival  
No Showcasing artists Music Nova Scotia attended the New Colossus 
Festival (US) for the first time in person this 
year. This was an opportunity to assess the 
relevance of the event and build relationships 
with the music industry in the US.   
       
       

Reeperbahn 
No Showcasing artists Due to the uncertainty of COVID-19 and travel 
restrictions, the Canada House event went ahead 
much smaller than intended. Music Nova Scotia 
made the decision to not showcase acts at the 
event as the bookings happened much later 
than usual. MNS attended the event in person 
as part of the Keychange programme which 
helped to ensure a presence was maintained in 
the territory. Plans are set to return in the fall of 
2022.       
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membership services

CLIENT 
INVESTMENT 
PROGRAM

Music Nova Scotia Client Investment 
Program Overview  
FY 2021 - 2022

JODY UPSHAW
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investment program

COVID INVESTMENT PROGRAM  
COMPONENTS AND STREAMS
Music Nova Scotia ran two programs during 2021/22 
in an effort to help impacted artists, music businesses, 
and community presenters mitigate losses suffered 
and invest in artists and music businesses ability to 
pivot during the Omicron waves.

COVID-19 Response

The COVID-19 Response program provided 75% 
investment up to $3,000 for Artist III and Business 
III clients, $1,500 for Artist II and Business II clients, 
and $750 for Artist I and Business I clients to respond 
to interruptions caused by the Omicron waves of 
COVID-19 in the winter and spring of 2021/22. 
Artists and Businesses accessed this program for 
a variety of initiatives including: pivoting to online 
shows, increasing capacity for remote songwriting, 
and recording new material.    
 

Community Presenter COVID Recovery 
Program

The Community Presenter COVID Recovery Program 
is an expanded version of the Community Presenter 
program that Music Nova Scotia typically runs. 
To help overcome capacity restrictions during 
COVID and audience hesitancy, Music Nova Scotia 
developed the Community Presenter COVID 
Recovery Program which provides 50% of Nova 
Scotian Artist Fees up to $2,000 for non-festival 
presentations by not-for-profit presenters. Music 
Nova Scotia gratefully acknowledges the additional 
support of Communities, Culture, Tourism, and 
Heritage to increase capacity within this program. 

• Artist Development
• Artistic Creation Program
• Marketing
• Live – Tour Support
• Live – Showcase 
• Live – Community Presenter 
• Business Travel
• Mentorship 

Client Investment Program 
Components and Streams
CORE PROGRAMS
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investment program

 MUSIC NOVA SCOTIA INVESTMENT - PROGRAM LEVELS OF CLIENT INVESETMENT
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investment program

Investment Client Applicant  
Profile Overview  
FY 2021-22 
 

Total Lifetime Consumer Units 
Reported by Client Applicants: 
2,537,873

Physical Units: 1,263,187
Audio Streams to Consumer Units: 748,879
Video Stream to Consumer Units: 276,496
Album Downloads: 233,456
Single Downloads to Consumer Units: 132,771
Total Consumer Units: 2,654,789

Consumer Unit Conversion
1 Physical Unit Sold = 1 Consumer Unit
1 Album Download   = 1 Consumer Unit
6 Single Downloads = 1 Consumer Unit

500 Audio Streams = 1 Consumer Unit
500 Video Streams = 1 Consumer Unit

Total Lifetime Streams Reported  
by Client Applicants: 
Audio Streams: 374,439,821
Video Streams: 138,248,319
Total Streams: 512,688,140

Total Social Media Fans (Facebook, 
Instagram, Twitter, etc.) – by Artist 
Rating: 
Artist I: 1,557,664
Artist II: 320,495
Artist III: 1,439,102

Total Social Media Fans: 3,317,261

Total Client Applicant Profiles:
Artists: 774
Artist I: 649 
Artist II: 42
Artist III: 83 

Company/Entrepreneur: 131 
Business I: 82 
Business II: 3 
Business III: 39 
 
Community Presenters: 45 
Professional Songwriters: 9
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All results are based on completion reports received to date. Due to COVID-19 
restrictions and interruptions, there are significant project extensions and slightly 
lower completion rates than in previous years.

- Actual Revenue is revenue earned during the course of the project
- Future Revenue is estimated revenue for the next 3 years

All revenue projections are based on self-reported numbers from investment clients 
based on the following income sources. 

Recording Sales Revenue (streaming, downloads, and physical)
Live Performance Revenue (including online performances)
Merchandise Revenue
Publishing Revenue (performing rights and neighbouring rights)
Sync Licensing Revenue

Additionally, programs have had less profit than in the past as a result of significantly 
lower live performance revenue. This is particularly true for the Artist Development 
and Songwriter Mentorship programs as newer artists tend to make a more significant 
portion of their revenue through Live Performance.

Results to Date Include 82% Investment Allocations with 76% Project 
Completion.

See below for a full list of Investment Client recipients and amounts awarded.

Music Nova Scotia Client  
Investment Results  
FY 2021-22
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Artistic Creation Program    
 
The Artistic Creation Program is a brand new program that 
was run for the first time in February of 2021. Available 
only to applicants who identify as BIPOC artists (Black, 
Indigenous, Person of Colour) who had never received 
funding from Music Nova Scotia before, the Artistic 
Creation Program offered a $1,250 investment toward 
the creation and marketing of musical and audio-visual 
artistic creations, including but not limited to recordings, 
performance videos, and music videos. In the spring of 
2022, MNS allowed artists to access the program a second 
time (maximum two times before moving on to other MNS 
investment programs), and increased the investment to 
$1,500.

 Number of Applications Received: 91
Number of Projects Approved: 44
Percentage of Projects Approved: 48%
Total Allocation: $90,000

Number of Applications Received: 33
Number of Projects Approved: 28
Percentage of Projects Approved: 84%
Total Allocation: $22,500
 
Total Investment and Revenue for  
Completed Projects
Number of Completed Projects: 9
Total Music Nova Scotia Investment: $22,500

Artist Development   
  
Before: The Artist Development program offered an 
annual grant of $3,000. This went toward one year of 
artist development activities including: sound recording, 
touring and showcasing, video production, marketing, and 
promotion. Over the years, feedback from applicants has 
shown that this can be limiting; if you apply and aren’t 
successful, you miss out on other project opportunities 
throughout the year.

Now: Artist 1 level applicants are invited to choose their 
funding stream, allowing for more opportunities. 

Artist 1 Recording: up to $1,500 per applicant, depending 
on eligible expenses. 

Artist 1 Marketing: up to $1,500 per applicant, depending 
on eligible expenses. Deadlines are March 15, June 15, 
September 15, and December 15. 



25 ANNUAL REPORT 2022

investment program

Marketing 
 
Number of Applications Received: 32
Number of Projects Approved: 26
Percentage of Projects Approved: 81%
Total Allocation: $160,000

Total Investment and Revenue for 
Completed Projects
Number of Completed Projects: 5
Total Music Nova Scotia Investment: 
$123,480

Successes:
“I shot a music video with my director Mathew Ingraham and 
co-star Maisyn Sock in Eskasoni for the song Meskeyi. The video 
turned out amazing and has a lot of views. Trevor Murphy (PR) 
helped promote my new music through different platforms and 
a couple different articles were written as a result. I received 
coverage by CTV news, CBC Mainstreet, Hip Hop Canada, Cape 
Breton Post, Canadian Beats and CBC’s East Coast Music Hour. 
I was able to land interviews with CBC and Mi’kmaq Matters 
podcast.”
- Gearl

Live Performance   
Tour Support
Number of Applications Received: 13
Number of Projects Approved: 13
Percentage of Projects Approved: 100%
Total Allocation: $130,000

Total Investment and Revenue for Completed 
Projects
Number of Completed Projects: 7
Total Music Nova Scotia Investment: $68,220

Live Performance   
Showcase
Number of Applications Received: 14
Number of Projects Approved: 8
Percentage of Projects Approved: 57%
Total Allocation: $75,000

Total Investment and Revenue for Completed 
Projects
Number of Completed Projects: 5
Total Music Nova Scotia Investment: $29,370
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PARTICIPATING COMMUNITY PRESENTERS  
• Astor Theatre Society
• Chebucto Place Association 
• Chester Playhouse
• Creamery Square Arts Society
• deCoste Entertainment Society
• Evergreen Theatre
• Full Circle Festival
• Inverness County Centre for the Arts
• King’s Theatre
• Lunenburg Folk Harbour Society
• Marigold Cultural Centre
• Mermaid Theatre
• Musique Royals
• Musquodoboit Valley Bicentennial Theatre
• Nova Scotia Summer Fest
• Port of Hawkesbury Civic Centre
• Ship’s Company Theatre Society
• Songwriters and Storytellers Society
• Strathspey Place Association
• The Grace Jollymore Joyce Arts Centre
• The Savoy Theatre

Community Presenters  
Community Presenters Applicant Profile Overview
Total Client Applicant Profiles: 46

Total Number of Annual Music Presentations: 931
Total Number of Annual Presentations by Nova Scotian Artists: 518

Total Number of Applications: 120
Total Number Approved: 120
Total Number Completed: 90

Presentations: 95
Total Music Nova Scotia Investment: $137,595
Total Artist Guarantees: $280,725
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Business Travel  
Number of Applications Received: 4
Number of Projects Approved: 4
Percentage of Projects Approved: 100%
Total Allocation: $10,000

Total Investment and Revenue for Completed 
Projects

Number of Completed Projects: 3
Total Music Nova Scotia Investment: $6,345

Business Development 
Number of Applications Received: 2
Number of Projects Approved: 2
Percentage of Projects Approved: 100%
Total Allocation: $10,000

Total Investment and Revenue for Completed 
Projects

Number of Completed Projects: 1
Total Music Nova Scotia Investment: $3,500

Mentorship  
Number of Applications Received: 6
Number of Projects Approved: 6
Percentage of Projects Approved: 100%
Total Allocation: $75,000

Total Investment and Revenue for Completed 
Projects 
Number of Completed Projects: 5
Total Music Nova Scotia Investment: $43,560

Covid-19 Response 
Program 
Number of Applications Received: 63
Number of Applications Approved: 63
Percentage of Projects Approved: 100%
Total Allocation: funds redirected during fiscal year 
 
Total Investment & Revenue for Completed Projects

Number of Completed Projects: 13
Total Music Nova Scotia Investment: $80,565
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Total Investment & Revenue  
For Completed Projects
Total Applications: 407
Total Applications Approved: 312
Total Allocation: $800,000

Total Investment and Revenue For Completed Projects
Number of Completed Projects: 152
Total Music Nova Scotia Investment: $657,800

Client Investment  
Results Summary FY 2021-22

THE BROOD
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 MUSIC NOVA SCOTIA INVESTMENT - ARTIST DEVELOPMENT
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 MUSIC NOVA SCOTIA INVESTMENT - ARTISTIC CREATION PROGRAM

 MUSIC NOVA SCOTIA INVESTMENT - BUSINESS DEVELOPMENT
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 MUSIC NOVA SCOTIA INVESTMENT - COVID-19 RESPONSE - ARTIST I
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 MUSIC NOVA SCOTIA INVESTMENT - COVID-19 RESPONSE - ARTIST II

 MUSIC NOVA SCOTIA INVESTMENT - COVID-19 RESPONSE - ARTIST III
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 MUSIC NOVA SCOTIA INVESTMENT - COMMUNITY PRESENTERS
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Artist Development
$142,345.00
Artistic Creation Program
$22,500.00
Business Travel
$6,345.00
Business Development
$3,500.00
Marketing Support
$123,480.00

Community Presenter
$137,595.00
Covid Response
$80,665.00
Tour Support 
$68,220.00
Mentorship
$43,560.00
Showcase Support
$29,370.00

Total
$657,580.00 
 

Music Nova Scotia Client  
Investment Results  
FY 2021-22

The remaining balance has been carried forward to the 2022/2023 FY Music Nova Scotia Investment 
Program budget.  Balance Items consist of failed projects and returns on ineligible expense 
claims filed on completion reports.

Annual Budget FY21/22: $800,000.00 
Including $150,000 for Community Presenter Program
Including Total Deferred FY 2020/21 Carry Over: $125,780
Total Offered: $657,580.00
Balance to Be Deferred to FY 22/23: $142,420.00
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